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PASSION FOR TASTE,
LOVE FOR THE PLANET

Letter to the stakeholders

Dear stakeholders, The purpose of this report is to keep all statsehold
We are delighted to present our first sustaynabilit abreast of the progress and initiatives we have
report. This report marks a milestone in our diligently, fostered and our important projects
sustainable growth and development journey,planned for the future. What's more, it also shares
showcasing our commitment to creating social andhe fundamental values guiding our every action
environmental value beyond just economic value. and decision. Rather than a journey’s endathis is

" The decision to prepare a sustainability reportspringboard for new projects and strategies..

stems from our desire for full transparency in ourPassion for what we do is a mainstay of the
actions, showing how our operations influence thecompany's identity, an organisation made up of
surrounding environment. We are aware that people, families, passion and tradition. Wetate pro

~ sustainability is more than a responsible dhisice; i - of our path and our history, cornerstones upon

also a decisive factor in the long-term suctess of which our future is built. They spur us to colystant
company and the well-being of the communitiesseek out new ways to.improve and: innovate, work
and eco-systems where wg work. tirelessly to achieve our goals and constanttg push

develop more sustainable solutions to deal with the
In recent years we have embarked on a journey aofhallenges.facing us with solid answers.

‘transformation aimed at integrating sustainability Our first sustainability report shares our progress

into all facets of our operations. In our eyes, aand the challenges we have set ourselves, ovhile als
responsible approach is crucial for tackling globatlearly expressing our commitment and dedication
challenges and also creating lasting valueofor all to go further and do more. We know there is still a
our  stakeholders: employees, long way to go, but we are determined to forge ahea
customers, suppliers, local * on the path to sustainability.

communities and the environmenti A '

Export sales &
Sustainability
Manager

CEO
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1.1 The group, the structure of our report and basis of preparation
2-2 Entities included in the organization’s sustainability reporting
2-3 Reporting period, frequency and contact point In addition to adopting the GRI methodological framework, this report has been prepared also in ae
cordance with the new ESRSstandards published by EFRAG pursuant to Directive (EU) 2464/2022
(CSRD), in order to prepare for the future mandatory regulatory requirements applicable to sustainabi

This sustainability report covers IGOR S.r.l. (the “parent”) and the othef °_d ]ZUReVU T *aR_ZVd lity performance reporting.

In order to report on the group’s sustainability performance, the reporting boundary is the same as that Several corporate functions actively participated in the preparation of this report. They contributed

fdvU e” eYV acVaRcV eYV T° _d']JZUReVU O _R _TZR] deReVAV_ed W @>FI J c ] to the collection of the data necessary for reporting and their subsequent correct contextualisation.
In order to ensure the reliability of data and be closer to reality, the use of estimates was restricted as

Consequently, this sustainability report covers the following companies: much as possible. Where present, estimates are based on the best available methodologies and are

duly indicated.
¢ IGORs.r.l, the parent;

e Clins.rl This sustainability report describes the main policies, management models and activities carried
e Palsrl out during the year which focused on the three thematic areas of sustainabilityenvironmental mat -
o ters; social matters, related to employees and respect for human rights, andcorporate governance

e Ballarini S.p.A
e Silnvernizzis.r.l

matters.

The aim of this document is todescribe the values, initiatives and results achieved in 2023 in terms
The data and information included herein mainly refer to the period1 January - 31 December 2023 of sustainability, to be used for the related improvement goals.
and cover the above group companies

Ffc Ocde dfdeRZ_RSZ]Zej cVa'ce YRd SVV_ acVaRcVU Z_ RTTGRUR_TV hZeY eYV ~'de cWeéGRlecanéntdntiex is Staehéd hereto and shows the indicators used to report on each material

Sustainability Reporting Standards %#%$ UV O _GldbaSieportivig Initiative (the “GRI Stan- e 'aZT ZUV_eZOVU Z_ "cUVc e’ RddZde cVRUVcd Z_ RgZXReZ_X eYV U TfA
dards”), which guarantee a solid and internationally recognised approach. The reported information

has been prepared “with reference to” the GRI Standards and complies with the following reporting This report has been prepared in accordance with the principle ofmateriality which, as described la

requirements: ter on, is envisaged by the new regulatory framework and also characterises the most recent version

of the GRI Universal Standards. Consequently, we reported on the topics that, following the various
stakeholder engagement activities and assessment of impacts, risks and opportunities related toma-
e Accuracy: reporting information that is correct and dfKTZV _e]j U VoedR&\ &hlasses terial e’aZTd hVcV T _dZUVcVU "ReVcZR] Rd eYVj T flU cVQVTe eYV V_gZc
sment of the impacts of all the companies covered by this document; impacts of the group’s activitiesor Z_QfV_TV deR\VY J]UVcd$ UVTZdZ _d

« Balance: reporting information in an unbiased way and providing a fair representation of the
organisation’s ESG negative and positive impacts;

e Clarity : presenting information in a way that is accessible and understandable , and using
graphics and tables to make this sustainability report accessible and understandable to rea
ders and all stakeholders;

e Comparability : selecting, compiling and reporting information consistently to enable an

analysis of changes in the organisation’s impacts over time and an analysis of these impacts T, [
relative to those of other organisations; 4Ba”.am.m OI' gOIlZO a
&y- r

e Completeness: ac gzZUZzZ_ X dfKTZV_e Z_ W céxRagtive and aécuRat® p¥sd’ -
sment of the organisation’s impacts, risks and opportunities during the reporting period;

e Sustainability context:  reporting information about the organisation’s impacts, risks and op
portunities in the wider context of sustainable development, analysing andconsidering seve -

ral sources, including laws and regulations, as well as international conventions; @ —
« Timeliness : reporting information on aregular schedule , making it available in time for infor > si INVERNIZZI &

mation users to make decisions;

e MYVcZOR 8$& jifoerpation provided in the sustainability report must be gathered, recorded,
compiled and analysed in such a way that it can be examinedto/vdeR S]ZdY Zed bfR]Zej

09



2-29 Approach to stakeholder engagement

The correct preparation of a sustainability report requires considering the context outside the or -

ganisation, constant monitoring of long-term global trends, and last but not least, full and ongoing
dialogue with various stakeholder categories.

As early as this year, in order to become familiar with the provisions of the new European regulations on
sustainability reporting, we opted for the early adoption of the new double materiality approach envi
saged by the CSRD Corporate Sustainability Reporting Directive - Directive (EU) 2464/2022 ). This
new approach combinesimpact materiality and O_ R_TZR] "ReVcZR]Zej

IMPACT MATERIALITY:it focuses onthe f _ UV c e R \ Datetidildactual or potential, positive or
negative impacts on people or the environment over the short-, medium- or long-term.

FINANCIAL MATERIALITY: it focuses on sustainability matterse YRe "Rj XV _VcReV
or opportunites eYRe YRgV R "ReVcZR] Z_QfV_TV

eVcZR] Z_QfVvV_TV ~_ eYV f_UVceR\Z_X$d UVgV] a”V_e

In line with this new process, companies must assess not only what is material to them from ansi-
de-out aVcdaVTeZgV ZV Y h T°"aR_zZVd RNVTe eYV V_gZc’
Y h dfdeRZ_RSZ]Zej XV_VcReVd "¢ T f]U XV_VcReV cZd\d
the organisation’s activities, and thus also consider aroutside-in perspective.

Inside-Out

IMPACT MATERIALITY Impacts on ESG

aspects

Impact on the

organisation FINANCIAL MATERIALITY

Outside-In

KYVcVW ' cV "ReVcZR] e aZTd RcV ZUV_eZOVU Rd eYV]j fsustdirahiZ _
litystrategy R_U YV]a W Tfd V Kostewhtérial endttérs , i.e., those that have the greatest im

pact on long-term value creation. This process enables companies taanalyse their processes, trends
R U T'ca cReV czZd\ "R_RXV~"V _e

‘¢ T f]U cVRd _

O_R_TZR] a'dZeZ _
TRAdY Q°hd RTTVdd e O_R_TV 'c¢c T'de "W TRaZeR] "gVc eYV dY ce

"V_e
‘c ‘aa'cef_ZezVd eYRe z_QfVvhayaalready ogpyred, ang potenijal impacts, i.e.those that could occur,

Therefore, the 2023 materiality analysis was carried out in accordance with themethodological fra -
AV h " cbased on GRI standards, integrated with the main aspects of the neeSRS 1 General Requi
rements W 'c R Ocde Raac RTY e” U fS]V "ReVcZR]Zej

The materiality analysis was a dynamic process consisting dbur steps:

We drew up a list of potential material topics consdering the areas that
expected to be material to the organisation through an in-depth documen-
tary analysis which covered various sources: publidocuments of peer com-
panies, trends in the relevant industry, publicatims of leading international

associations and organisations, newspaper articlesjnterviews with various
company functions, etc..

czd\d R_U
RS]j SV ViavVTeVU e’ YRgV R "R
O_R_TZR] aVcW c*"R_TV
"c ] _X_evVcH . ) .
<TY acVgz fd]j ZUV_eZOVU "ReVcZR] e aZT hRd
"ReVcZR]Zej "c czZd\d R_U "aa cef_ZezZVd ZW F
eYV VT _"7j R_U d Wwere/ugkergwirintg actual impacts, i.e., those tht are underway or that

AVUZEA

but have not yet occurred;

KYV dZX_ZOTR_TV "W eYV @IFd ZUV_eZOVU Z
Z"aRTe "ReVcZR]Zej R_U “fedzUV Z_ O_R_TZ
assessed based on the engagement of selected interral and external
stakeholders. The stakeholders were engaged by holdng 1-to-1 interviews,
daVTZOT h'c\dY ad R_U SjdVv_UZ_X bfvdeZ __F

DReVcZR] e’aZTd "ReTYVU e° @IFJ hVcV acZ'c

stakeholder engagement and the joint analysis of iternal and external
dZX_ZOTR_TV

eYV UVO_ZeZ _ "W R_ "cXR_ZdReZ _$d



KYV e aZTd ZUV _eZOVU RreporteyindieidelyT ds they sdentify the most relevant im-

aRTed c¢Zd\d R_U “aa‘cef_ZezZVd TRfdVU Sj Z _eVc_R] RTeZgZezZzVd R] _X eYV gR]fV TM&mHateriatitysa¥diysis Entbjled tRNVUTVe_ e Z Oof Rdtiple d e R\V Y "daedaries , which can con

the organisation’s performance. ecZSfeV UZcVTe]j] '¢c Z_UZcVTe]j e eYV dfTTVdd "W eYV Xc'fa R_U TR_ eY
and steer its decisions.

IROs were assessed as part of a complex and precise process: each stakeholder was asked to assess

the severity or SV _ Vdda ] Z\V ] Z ¥ssddiated with each positive and/or negative, potential and/or KYVcVW'cV eYV Ocde deVa T _dZdeVU Z_ eYV ZUV_eZOTReZ _ "W eYV W°

RTefR] Zz"aRTe JVgVcZej R_U SV_VOe hVcV Z_ efc_ Rddvakdhoh SRAdVU "_ eYV W ]]’hZ_X WRTe cd

XcRgV eYV _VXReZgV Z"aRTe Zd 'c Y 'h SV_VOTZR] eYV a'dZeZgV Z"aRTe Zd W 'c aV'a]V 'c eYV V_gZc _"V_e

scope, how widespread the negative or positive impacts are; and, limited to severity, théremediable

character of the impact, i.e., whether and to what extent the negative impacts could be remediated.

KYV 1Z\V]ZzY "U hRd T°_dzUVcVU "_]j hYV_ RddVvddZ_X a'eV_eZR] Zz"aRTed R_U Zd Uvo_"""" ="' " *'dZSZ]Zej

of the impact occurring, taking into account the preventive actions taken by the group. Risks and op _

a‘cef _zezVd hVecV RddVddVU hRd SRdVU mageitide O X @&WdV Za dAZREZ OX RYVZR] Senior management, managers and those that work for or on behalf of the
VNVTed R_JZ\WN¥YYt U "W “TTfccV_TV group-

The graph below shows the assessment process and the variables considered when assessing IROs.

The group’s suppliers of raw materials, services and technologies.

IMPACT
ASSESSMENT

The users of the group’s products.

‘ ‘ Local associations.

\ National and local media and information which directly or indirectly

Z QfV_TV eYV Xc'fa$d "aVcReZzZ  _d
Credit institutions, banks and insurance companies that contribute to the
O R TZ X "W eYV Xc fa$d "aVcRezZ _d
ASSESSMENT OF RISKS KYVcVW'cV eYV T']]VTezZ _ "W eYV "aZz_7Z _d cVbfvded ViaVTeRezZ _d R

stakeholders began with variousde R\VY "JUVc V_XR XV " Valso dRiviea BygtAeavidINhgness to
increasingly foster constant dialogue and communication with them, while constantly caring for these
relations with aviewtoZ _eVXcZej R_U ecR_daRcV_Tj

AND OPPORTUNITIES




3-1 Process to determine material topics
3-2 List of material topics
3-3 Management of material topics

LThe materiality analysisguided us in the process to determine material topics , in order to provide us,
the users of this document and all our stakeholders with a clear presentation of themateriality of the
<J> Z"aRTed RczZdZ_X Wc ~ "fc RTeZgZezZVd R_U eYV a'eV_eZR] cZd\d R_U “aa‘'cef_ZeZzZVd

KYV cVdf]led "W eYV “"ReVcZR]Zej R_R]jdZd hYZTY T'~SZ_V R_-U ["Z_e]j T _dZUVc Z"aRTe R_U O_R_TZR] "ReV
riality, are summarised and shown in the table below , broken down by ESG topic. These topics are the

starting point for our sustainability performance reporting.
gp vPp P 9 Ensure the rational use of energy sources and implenent initiatives to

. . A . . . . monitor and reduce energy consumption and greenhouse gas emissions
KYV ZUV_eZOTReZ _ "W "ReVcZR] e aZTd SRAVEUV _eVZWEREZGR_ V@ TVdJ fd e’ eYV throughout the value chain in order to contribute to combating climate

responding GRI indicators, which were subsequently used to describe the topics reported herein. change in line with international sustainable devebpment goals.

In line with the materiality approach envisaged by the GRI guidelineghe graph below shows the re -

sults of the materiality analysis carried out considering only the actual/potential positive/negative

impacts from an inside-out perspective = KYV O_R] ]Zde "W ~"ReVcZR] e’aZTd Zd ]°_XVc Rd eYV RdaVTed YZ Monitor agricultural practices along the supply chain, checking the

ghted by the impact materiality hVcV RUUVU e eY'dV ZUV_eZOVU Sj eYV O_R_TZR] "ReVczZR]Zej R_R]jd safeguard of ecosystems and the conservation of bicdiversity.

which also considers potential risks and opportunities from an outside-in logic perspective, in order to

perform an initial materiality analysis which, as mentioned earlier, is already in line with the new Euro

pean reporting standard. D'_Ze'c WRcAZ_X acRTeZTVd eYRe V_dfcV dfKTZV_e daRTV W'c R
and rest, as well as a healthy diet, avoiding antibtics and any situation that
T f]U cVdfle Z_ aRZ_ R_U dfNVcZ_X W'c eYV R_Z"R]d

In the impact materiality analysis, all topics which in the stakeholder assessment exceeded thenate -

riality threshold of 10 Z_ eVc~d "W dVgVcZej 'c SV_VOed R_U eYVZc ]Z\V]ZY "U "W "TTfccV_TV hVcV

red “material”. Design and develop packaging in accordance with the pinciples of circula-

) ) o rity, considering the durability and end-of-life management to reduce the
The tables show a breakdown of the relevance of the material topics, highlighting whether they were environmental impact from the procurement of materials to their disposal.

ZUV _eZOVU Rd cV]Vimpactad/ored/ cRd TR ] R AkhougR {eé@ccupational heal
th and safety” and “Data privacy and cybersecurity” material topics were not deemed materiabased
on the related IROs assessed, they were included in the list of reported topics and the appropriate GRI

7 UZTRe'cd hVeV ZUV eZOVU W'c cVa'ceZ X afca'dVvd Promote responsible and correct waste management to foster recycling
- - - practices and reduce the impacts caused by the generation and disposal

of waste from production activities.

IVda _dZS]V "R_RXVAV_e "W hReVc cVd fcTVd eYc fXY VKTZV_
monitoring of discharges in line with applicable reggulations.
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ESG

MATERIAL TOPIC

DESCRIPTION

Adopt an appropriate system to monitor product quality and safety in order
to prevent risks to consumer health and safety andensure traceability along
the supply chain. Use packaging systems that proted the food product

from external contamination.

Contribute to the development of local communities through solidarity
projects and the organisation or sponsorship of intiatives to support disad-
vantaged groups, environmental protection and biodiversity.

Guarantee working conditions that ensure the protection and psycho-phy-
sical well-being of workers and high standards of occupational health and
safety. Promote the adoption of preventive measures in order to mitigate

a'eV_eZR] czd\d eYc fXY daVTZOT Z_ZeZReZgVd R_U Raac acZReV YVR]eY R_U dRWYV

training plans.

Enhance diversity within the company and promote gender equality and
equal opportunities.

Promoting a corporate culture focused on skills development and employee
and talent development and training paths.

Ensure a workplace that fosters dialogue, constantdiscussion and an ade
quate work-life balance. Support employee needs byextending physical
and mental well-being tools and services to all.

ESG

G

G

MATERIAL TOPIC

RESPONSIBLE
VALUE CHAIN
MANAGEMENT

CREATION AND
DISTRIBUTION
OF VALUE

COMPLIANCE,
TRANSPARENCY
ND BUSINESS

THICS

MARKETING
AND LABELLING

R&D INTO
SUSTAINABLE
PROCESSES

DATA PRIVACY
AND
CYBERSECURITY

DESCRIPTION

Ensure sustainable practices along the supply chainthat support the pro-
tection of human rights, the quality of raw materids used and limit negative
impacts on the environment upstream and downstream of the production
process.

Ensure responsible management of marketing and commercial communi-
cation activities, including product labelling.

Comply with the highest standards of honesty and iriegrity by promoting
a corporate culture based on ethics and compliance that also anticipates
and combats active and passive corruption.

Faez”~ZdV O_R_TZR] gR]fV R_U XV_VcReV ] _X eVch
environmental growth for the organisation. Redistrbute the generated
value across the local area.

Invest in product and process innovation to ensure tre highest quality

vVT®

AZT

deR_URcUd R_U AR\V ac ' TVvddVd ~"cV VKTZV_e Sjac "'eZ_X eY

of secondary raw materials.

Ensure a system that protects the data and personalinformation of custo-
mers and suppliers during their collection, storageand use.

17



External stakeholders

Impact Materiality matrix

25,00 ,
I
I Process and product R&D
I
I
! Employee :
| hai Creation and
| welfare and well-being distribution of value

20,00 ' Ecodesign, circularity
: and sustainable packaging
| Support and development
: of local communities
| Diversity, equal
| opportunities and inclusion
I are

15 ,00 ! Egerlgy transrl]tlon Compliance, transparency

Enhancement of human and climate change and business ethics
capital and talent

I Management of
: Sustainable agriculture and ~ Water resources
| conservation of biodiversity

10 00 Animal welfare I

, = ]
Product safety,
traceability and quality
Waste responsible
management .
9 Responsible value
5 00 chain management
' Occupational health )
and safety Data privacy

and cybersecurity

Marketing and labelling

0,00
0,00 5,00 10,00

Internal stakeholders

15,00

20,00

25,00

Responsible value chain management

Creation and distribution of value

Compliance, trasparency and business ethics

Marketing and labelling

fe bttt

Sustainable process R&D

Data privacy and cybersecurity

—
4—

Material topic - Financial materiality
(outside-in risks/opportunities)

Material topic - Impact materiality
(inside-out impacts)

it

4—

—
4_
4—
—
4_
‘_

—

‘_

Material topic -
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2 ABOUT US




2-1 Organizational details
2-6 Activities, value chain and other business relationships

In the small village of Mezzomerico on the hills of Novara in Piedmont, Natale Leonardi made

artisan Gorgonzola, a traditional Italian cheese famous for its blue marbling and inimitable

QRg fc F_ YZd Y cdV UcRh_ TRce YV h'fl]U ScZ_X Ze e- eYV Y eV]d
sed by nobles from all over Italy and abroad. This village among Novara’s hills and Grandpa

Natale were the seed of our company’s story, tradition and values.

Founded by Natale Leonardi , in the small hill town oMMezzomerico in 1935, IGOR moved
to a modern facility equipped with state-of-the-art Gorgonzola production, ageing and
packaging technology inCameri, E'gRcR Z_ $,,)

Over the years, through constant, considerable growth on the domestic and global mar
kets, the company made various investments ViaR_UZ X Zed YVRUbfRceVcd OgV ezZz~Vd R_U
acquiring four production facilities.

The Cameri headquarters is an ultra-modern facility with two fully-automated production

plants. The following historical facilities were acquired over the years to best combine in

novation and traditonand "RZ_eRZ_eYV RceZdR_ bfR]Zej W:@PdNh T "aR_j$d ac UfTed
Prato Sesia, Clin in Cameriano, Si Invernizzi in Trecate and Ballarini, and a cheese ageing

facility in Cameri.

ACQUISITION
OF CLIN
Acquisition of Clin, an artisan
cheese factory specialised
in Gorgonzola Dolce (mild)
and Piccante (spicy)

IGOR 1
IGOR relocates the
company to a modern
15,000 sgm facility
in Cameri

IGOR 2
The headquarters are
expanded by
over 5,000 sgm

FOUNDATION
Natale Leonardi
starts producing
Gorgonzola using
artisan methods

COAGULATOR
@>F| Z_deR]]d Zed Ocde
continuous coagulator,
bringing its production
capacity to approximately
4,000 wheels per day

ACQUISITION
OF BALLARINI

Acquisition of Ballarini,
a company specialised in the
artisan ageing of Gorgonzola,
to boost IGOR'’s
foothold on the
global markets

IGOR 3

The headquarters are
expanded once more
by over 5,000 sqm

KYV CV'_RcUZ WR”Z]j YRd SVV_ A"R\Z_X @>FI >¢X _k']JR R_U dVcgZ_
over the world for four generations . The product is a perfect blend of the ancient art of
cheese-making, the constant search for higher quality and the most up-to-date technolo-

_ CR\V DRXXZ" coicahiRmeatiod

We have always felt strongly about the importance of RceZd R _ \_; A vilué that ne

eds to be protected and passed down to future generations with pride. As a result, when

expanding our company, we choose to tie our name to other companies that are also deeply

rooted in the local area, cheese factories with huge experience in the artisan production of

Gorgonzola, aiming foracV~"ZfA» cR_XV ac UfTed eYR_\d e° RceZdR_ ac TVddz_X
Tf]'fd ¢cVO_VU dV]VTeZ _

Passion, tradition, excellence, innovation and social responsibility : these are the keys to
IGOR Gorgonzola's success.

IGOR 5
Gorgonzola 4.0
Industry 4.0 based expansion,
bringing the total area of the

Cameri headquarters to 50,000

IGOR 4 sgm and installing a second EXPANSION
Further expansion coagulator OF INVERNIZZI
by over 10,000 sqgm Expansion

by over 3,500 sqgm

ACQUISITION ACQUISITION ACQUISITION OF
OF PAL OF INVERNIZZI SANTI
Acquisition of Pal, a historical Acquisition of the historical FACILITIES

brand specialised in producing
top-range Gorgonzola with
700-litre vats

artisan cheese factory with a
production capacity of over
300 wheels of premium
Gorgonzola per day

After acquiring the brands,
Santi’s historical facilities
are also acquired



KYV @>Fl >c'fa YRd OgV ac ' UfTeZz _ WRTZ]ZezVd
Gorgonzola is one of Italy’s oldest and most famous cheeses, now available and loved all over the wor
Id, with its roots in Medieval times.

The origins of Gorgonzola are enshrouded in legend and tradition, but it is believed that this cheese *  Two fully-automated facilities at IGOR'’s he
hRd Ocde ac'UfTVU Rc'f_U +*, 8: Z_ eYV dAR]] e'h_ "W >'¢cX' _k']JR _‘e WRc Wc '~ DZ]R_ KY @dauarigys in Cameri, including one Industry
of Gorgonzola has evolved over the centuries thanks to improved techniques and the experience of 4.0 based facility inaugurated in December
cheese makers. During theRenaissance, Gorgonzola was one of the region’s most prized products. In %#S+

the 17th and 18th centuries, it was already widely known and highly regarded at European courts where ) .
Ze hRd T°_dZUVcVU R UV]ZTRTj KYV Z_ec ' UfTeZ _ "W eYV Okathe dTZV_eZOT TYVVdV ~R\2_XWoyatsapg facilies;\/ CLIN and PAL,
century made great strides in boosting the quality of Gorgonzola. During this period the production of that produce cheese using 3,000-litre mul -
Gorgonzola expanded geographically to cover a vast but homogenous area, makingNovara the new ti-purpose vats.
capital of Gorgonzola with its abundance of water, pastures and herds. ) -
»  One artisanal facility, SI INVERNIZZI,
Gorgonzola is recognised by the European Community and is registered in the list of protected de eYRe fdVd *## ]ZecV gRed
signation of origin  G;F ac UfTed JecZTe ]V XZhd Rreductioncstaddmeand PDO
area for milk collection and cheese production and ageing in order to ensurequality and authenticity .
There are two types of GorgonzolaDolce (mild)and Piccante (spicy), with precise characteristics and
acVaRcRezZ _ ~VeY 'Ud ~VezZTf] fd]j cVXf]ReVU Sj eYV Gc UfTeZ _ daVTZOTReZ _d ZddfVvU Sj eYV :"_d'c
tium for the protection of Gorgonzola, implemented by the Ministry of Agricultural, Food and Forestry
Policies (MIPAAF) and recognised by the European Community. A designated body is appointed by the
Ministry to check that such requirements are met by producers. 8 TVceZOTReV "W T *a]JZR_TV Zd " _]j
issued to cheese that meets such standards , thus allowing theGorgonzola to be marketed under the

PDO label.
The Cameri facility was inaugurated inl996 and is IGOR Group’s registered, administrative and sales
IGOR Gorgonzola originates in the dairies situated at the foot of Monte RosafdZ_ X WcVvdY @eR]ZR_ ~Z]\ KTV
from carefully chosen farms located within the PDO area, two of which in the Ticino River Park where fo
rage from permanent pastures guarantee e~ a ]V gV that4s] perfect for producing our Gorgonzola. We built this facility with a view to creating a new export-oriented organisation. Through plant and pro

UfTe Q' h Rfe'"ReZ"_ R_U Z_ "gReZ'_ hV cRZdVU "fc YVR]eY R_U YjXZV_V
?ZXY bfR]Zej "Z]\ aRddZ _ W'c eYV TcRWe R_U ecRUZeZ _ "W-TYVVdV "R\Z_X ReeV_mductien ahd &Fhg raRacity, dildwing us to gradually become leaders in Italy and abroad.
lection: these are the basic ingredients used by the Leonardi family to produce prime quality Gor -
X" _k']R VgVcj UR]j This facility currently produces 8,000 wheels of Gorgonzola Dolce and Piccante per day thanks to its

two continuous production machines (coagulators) and boasts %, aR T\R X Z _that plowg §50R

to best meet the needs of customers in Italy and throughout the world.



':C@E hYZTY deR_Ud W'c :""aVcReZgR RXcZT ]R ac Ufee'cZ CReeV @_UV_

Its initial purpose was to distribute its members’ milk; then, after opening the Casalino dairy, CLIN

began producing Gorgonzola. Breaking out onto foreign markets made:C@E ~_V "W eYV Z Ufdecj$d
Ocde T "aR_ZVd e” ac ’UfTV > cX _k ]RnAIAIYD Bhe UK akd US,\us adewv ye

ars after being founded. This project was possible thanks to the traceability of the farms that supplied

the milk, the quality of the product and the TcRWed~ R_dYZa "W eY V. dedisiw¥ thotorsR\V cd

that made CLIN a pioneer among dairies. The company now produces approximatel00 wheels of

Gorgonzola Dolce PDO per dayapplying top-rate quality and safety standards.

The Pal cheese factory was set up inPrato Sesia, Novara Z_ $,&& R e Monté Résa’ia ohd/of
Italy’s most beautiful, lush valleys and UNESCO Global Geopark. Pal was acquired by IGOR in 2014. The
purpose of acquiring this historical cheese factory, which has always produced top-notch Gorgonze

]JR hRd e "NVc Tfde ~Vcd BratmRiBerval fédnardi’,!atop-of-the-range Gorgonzola.

All of the processing is still carried outby hand at the Pal cheese factory. Every wheel is unique and
inimitable as it holds within it the taste of history and tradition. A tale born of ncontaminated pastu -

res hYVcV eYV d]’h Q°h "W eYV 1ZgVc JVdZR dVed eYV eZ”~V "W eYV RXVZ_X

300 wheels per day of Gorgonzola Dolce and Piccante , the jewel in the crown of the IGOR Group.

_V E'gRcR=hRUWW fSUYIDRZ 7 9RIGRERCZ Zis ScgrpanydaVTZR]ZdVU Z_ RXVZ_X R_U aR

ging Gorgonzola PDOfor export. Thanks to its innovative packaging, Ballarini deftly penetratedorei-

X _ "R c\Vheeed, Ballarini Gorgonzola is now available in the world’s top markets, standing out for

Zed QR ZK] R_U "R dgeihgjhas made this Gorgonzola a top-quality product, well establi

shed and in demand among many distributors all over the globe. Following a restructuring from 2003

R_U %##( eYV T ‘aafeirgd byRitk IGOR Group in 2006 . This choice was strongly sought

by the Leonardi family at the helm of the IGOR GrouptoS™ "de Zed acVdV_TV ~_ ¥WhiIl&SR] "Rc\Ved
maintaining quality and tradition.

@_ $,%# >Z gR__Z @ _gVc_ZkkZ “aV_VU R Vhlsassihathatgralocddf@oe-Z URZcj Z.
gonzola and Italian mountain cheeses. He passed down his experience and passion to his son Am
brogio who built their Ocde RceZdR _ TYVVdVan Runded thezValiindeheese factory,
daVTZR]ZdVU Z_ ac ' UfTZ_X >"¢cX _k']JR ;]JTV Z_ $,)# @_ $,,, -eYV @ _gVc_
nizzi traditional cheese factory in the Piedmont town ofTrecate, in order to bring theirart - passed
down through the generations - down from the high altitude of Valsassina into the heart of the Po
a/alldy.fThes ZacilityZpdoducéX appyoximatelys00 wheels of Gorgonzola PDO per day, still maintaining
the R_TZV e Rce "W TYWVMAd\WK "RAde X ZTR] TheAGDReacylingdRSRi dnvernizzi in
2019, in order tocontinue to invest in quality and bring premium Gorgonzola to tables all over the
world while fully respecting tradition.
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2.4 IGOR’s numbers % ( Ffc TVceZOTReZ _d

Guaranteeing utmost quality is afundamental objective at IGOR. We have always endeavoured to
ensure the highest production standards R T _deR_e VN'ce T°_Oc”VU Sj ]JVRUZ_ X TVceZ
as shown below.

4
GENERATIONS

259
MILLION IN TURNOVER (€)

GLOBAL STANDARD FOR FOOD SAFETY (B

_________ 2,600,000
WHEELS OF GORGONZOLA
PRODUCED PER YEAR

FACILITIES IN PIEDMONT,
ITALY

NATURALLY LACTOSE-FREE
CWcVV TVceZOTReZ"

(IGOR)
DC’Longorzzolcz ............ 150

‘ — “ANIMAL WELFARE IN BREEDING”
GUsTO CERTIFIED FARMS

T~ 1000
- FAMILIES INVOLVED
IN THE VALUE CHAIN

10
""" s COMPANY IN GORGONZOLA
PRODUCTION
49% m KG $% % :VceZOTReZ"
MARKET SHARE ANIMAL WELFARE ON THE FARM
52%
OF TURNOVER

FROM EXPORTS

+60 COUNTRIES
WHERE IGOR
PRODUCTS ARE SOLD

28 29




2.6 Our values

Passion, tradition, excellence, innovation and social responsibility:
these are the keys to our success.

For four generations now, with
PASS I O N unwavering passion and dedication, we

have been producing Gorgonzola PDO,

bringing it to tables all over the world.

The original recipe has remaihed
untouched in the almost 90 years\in
business, fully respecting tradition
the environmen

TRADITION

Constantly committed to reaching the highest
quality standard, from painstakingly selecting raw
materials to meticulously monitoring every stage of
the production process.

We have always believed in innovation, allowing us to

improve our production processes to create a safe
. INNOVATION

top-quality product that fully respects traditi

We are a family business rooted in the local area for almost 90
years and made up of people who are an integral part of our

SO C IAL success. Which is why we have always endeavoured to support
the local community, through various sports, educational,

R ES PO N S | B | L | TY cultural and social initiatives.

ABOUT US ABOUT US

2.7 Sustainable Development Goals - SDGs

Our values complement and support the UN’s Sustainable Development Goals. Indeed, we aim to
purposefully contribute to their pursuit, tackling the challenges posed by the current situation and the
crises of recent years.

The SDGs are a set ofl7 global goalsadopted by global leaders during a meeting of the United Na-
tions Z_ JVaeV~ASVc %#$( KY\ahhitidlsRgtibnRad tR solve the greatest contempo-
rary issues: including poverty, health and education and protecting the planet. The goals have been
broken down into 169 targets in order to foster collaboration between the various players, bodies,
institutions, companies and civil society to reach the set goals. The SDGsared " ~""_ WcR~Vh c\ °
reference for all companies wishing to integrate their medium- and long-term policies withimportant
dfdeRZ_RSZ]Zej X'R]d

Our contribution is embodied in our ESG-related initiatives, actions, policies and goals detailed
throughout this sustainability report. Each section, broken down by ESG area, aims to demonstrate
howwe intendtohelp RTYZVgV eYV J;>d

SDGs we aim to pursue:

SOCIAL

GOVERNANCE
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Material topics and SDGs —Environment Material topics and SDGs — Social

32

MATERIAL DESCRIPTION OF THE MAIN IMPACT, MATERIALITY*  ASSOCIATED VIATERIAL DESCRIPTION OF THE MAIN IMPACT, MATERIALITY® - ASSOCIATED
TOPIC RISK AND OPPORTUNITY GENERATED SDGS Torie RISKAND OPPORTUNITY CENERATED Sbes
ENERGY o o SUPPORT AND Supporting and developing local communi-
TRANSITION AND GHG (greenhouse gas) emissions deriving *** DEVELOPMENT ties through social initiatives, fundraising * * *
CLIMATE from the use of fossil fuels along the value OF LOCAL activities and sponsorships

chain.
CHANGE COMMUNITIES

DIVERSITY, Spreading an inclusive culture against any

SilERE Loss of revenue due to the lack of a EQUAL discrimination of any kind aimed at fostering
TRANSITION long-term decarbonisation strategy in * * * diversity and promoting equal opportunities. * * *
AND CLIMATE line with SBTi requirements and customer OPPORTUNITIES
CHANGE requests. AND INCLUSION
SUSTAINABLE : O diverai EMPLOYEE

Protecting the ecosystem and biodiversity s di lture that t |
AGRICULTURE AND  through procedures and safeguards aimed * * * WELFARE Wz:;arelg?]; ;li]eu;ﬁhy agf?&ﬁsneglea?yee * * *
CONSERVATION at ensuring sustainable farming practices AND WELL-BEING '
OF BIODIVERSITY (inCIuding livestock breeding).

; ; ; ENHANCE

ECODESIGN, Increasing sales volumes driven by higher HUMAN Consolidating and developing employee
CIRCULARITYAND Product appeal by using innovative and skills while raising employee awareness of * *ﬁ

sustainable packaging currently being CAPITAL AND il
SUSTAINABLE : ; sustainability issues.

designed and implemented by the company. TALENT
PACKAGING
MANAGEMENT SpreadinlézjI a practice and culture of PRODUCT SAFETY, :p:rzzgzirr;% t apgﬁzl fc;rr‘ n%liztt?\zersp:zg;gr;

responsible water resource management
OEWATER SRR SR TV Y 5 vl nmeve T iy, sy *ye

traceability.

RESPONSIBLE Reducing costs deriving from waste directed OCCUPATIONAL Occurrence of workplace injuries and/or
WASTE to disposal by reusing such waste as a **ik HEALTH AND work-related ill health caused by the type of *W
MANAGEMENT secondary raw material. SAFETY work carried out.
ANIMAL Increasing sales volumes driven by the
WELFARE YZXYVc RaaVR] ‘W IR_Z"R] hV]WRdS TVeezovU

products.

*The materiality scores have been taken from the materiality analysis

*The materiality scores have been taken from the materiality analysis
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Material topics and SDGs — Governance

MATERIAL
TOPIC

CREATION
AND
DISTRIBUTION
OF VALUE

COMPLIANCE,
TRANSPARENCY
AND BUSINESS
ETHICS

R&D INTO
SUSTAINABLE
PROCESSES

MARKETING
AND
LABELLING

RESPONSIBLE
VALUE CHAIN
MANAGEMENT

DATA PRIVACY
AND
CYBERSECURITY

DESCRIPTION OF THE MAIN IMPACT, MATERIALITY* ASSOCIATED
RISK AND OPPORTUNITY GENERATED SDGS

Creating value in the local area by growing
business and trade activities and boosting

revenue by further developing relations with * * *

the local communities and then distributing
such value.

Reducing non-compliance and crimes

under the regulatory framework by adopting

an Organisational, management and control

model as per Legislative decree no. 231 and * **
implementing safeguards to ensure the

T'"aR_j%$d VeYZTR] R_U ecR_daRcV_e T _UfTe

Reducing the environmental impact by

Z TcVRAZ_X eYV VKTZV_Tj "W, ag'Tyddvd
related to more sustainable production * *

practices (recycling materials, automating

the production process, etc.).

Negative impact on people due to poor

communication in terms of product quality **ik

and packaging recycling.

@_TcVRdZ_X ac'Oed eYc fxXY eYV "Rc\Ve$d RT\
_"h]VUXVAV_e "W eYV T ~aR_j$d f*w_x
positioning and future implementation of a

supply chain code of conduct.

Loss and disclosure of sensitive data of *W
employees, customers and partners with

possible reputational damage.

*The materiality scores have been taken from the materiality analysis

ABOUT US

Belowared 2V Z_ZeZReZgVd UVgV] aVU e’ YTh¢acilidsargesabhed inmee
detail in later sections.

Industry 4.0 and mechatronics at ITIS Omar

IGOR sponsors a new course on robotics,
>in Novara.

Our sponsorships aim to encourage young
women and girls to join sports.

In our business, we strongly and resolutely
condemn discrimination of any kind.

Our philanthropic initiatives range from
supporting Novara hospital to contributing
to the food bank, and much more.

sed water deriving from production proces-

>To cut consumption, we recycle deminerali
ses to clean the machinery.

IGOR has purchased 30,644 CERs over
eYV jVRcd e® "NdVe a’']]fez_X v~rzddz _d

JZ @ gVc_zkkz$d WRTZ]Ze] zgsn‘aaé%’v‘w?B‘Qﬂﬁmggnﬁfe t::rrg
panels. IGOR’s headquarters purchases gy '
electricity from renewable sources and
uses heat recovery and energy saving

cogenerators. - . L
9 In addition to the various initiatives devele

ped over the years, in the future we plan to
UVO_V R UVTRcS _ZdReZ _ YecReVXj Z_ "cUVc e’

During the 2023-2026 period, we adopted reduce direct and indirect CO2 emissions.

a roughly €100 million investment plan
to expand our facilities and the products
"NVcVvU

In production we only use milk from farms
in Piedmont and Lombardy that are “animal
hV]WRcV Z_ ScVV _X" TVceZOVU
Our production processes are a perfect
combination of the ancient skilful art of
cheese making and the latest technological
innovation.

and associations focused on the pursuit of

We play an active role in many initiatives<
sustainable development.
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TARGETS ACHIEVED

1 SOLAR FARM

2 COGENERATORS

100 %

-19%

AT SI INVERNIZZI

INSTALLED AT IGOR WITH ENERGY
SAVING FEATURES

ELECTRICITY PURCHASED BY IGOR’S
HEADQUARTERS FROM RENEWABLE
SOURCES

SCOPE 1 AND SCOPE 2 EMISSIONS
THANKS TO GREATER CONSUMPTION OF
ENERGY FROM RENEWABLE SOURCES

VEHICLES FUELLED BY LNG AND H\VO FOR DELIVERING MILK, IN ORDER TO CUT

16,044 PURCHASED CARBON

CREDITS

SYSTEM OF TRACEABILITY

100% ANIMAL WELFARE

- 30%

32 MILLION

FSC CERTIFICATION

INCREASING EFFICIENCY OF
WATER CONSUMPTION

59%

BEE-FRIENDLY PROJECT

ATMOSPHERIC EMISSIONS

INVESTING IN THE MAI NDOMBE REDD+
PROJECT

OF RAW MATERIALS AND PRODUCTION
LOTS

IN BREEDING, AS PER THE CLAS
SYFARM STANDARD

PLASTIC IN PACKAGING, BY ELIMINA
TING THE LID FROM PACKS

LIDS ELIMINATED FROM PACKS SINCE
2020

FOR CARDBOARD PACKAGING

BY RECYCLING WATER FROM THE
WHEY PLANT AND OPTIMISING THE CIP
SYSTEM

OF WASTE GENERATED DIVERTED
FROM DISPOSAL

TO PROTECT BIODIVERSITY

FUTURE OBJECTIVES

DECARBONISATION STRATEGY

ASSESSING SUPPLIERS ESG
PERFORMANCE

BUILDING A BIOGAS
GENERATION PLANT

BUILDING A1.5 MWH SOLAR FARM

RENEWABLE ENERGY SOURCES

SCIENCE BASED TARGET INITIATIVE

RECYCLABLE AND RECYCLED
PACKAGING

TO REDUCE SCOPE 1, SCOPE 2 AND
SCOPE 3 EMISSIONS

BY ENGAGING THEM AND PROMOTING
SUSTAINABLE METHODS

AT THE CAMERI HEADQUARTERS THAT
WILL USE ALL OF THE GROUP’S WASTE
BIOGAS AS A RAW MATERIAL

AT A NEW FACILITY UNDER COGN
STRUCTION

AIMING TO ONLY USE ENERGY FROM
RENEWABLE SOURCES

SIGNING UP TO THE SBTI

INCREASE THE PERCENTAGE WHILE
AIMING TO ONLY USE RECYCLABLE
PLASTIC
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& $ < VcXj T _dfraeZz” R_U VKTZV_TjR_U Re~daYVcZT VAZddzZ > EBNERGY CONSUMPTION AND EFFICIENCY
302-1 Energy consumption within the organization
302-3 Energy intensity
305-1 Direct (Scope 1) GHG emissions
305-2 Energy indirect (Scope 2) GHG emissions
305-3 Other indirect (Scope 3) GHG emissions
305-4 GHG emissions intensity NATURAL GASfor:

305-5 Reduction of GHG emissions « Heating indoor spaces;

¢ Fuelling the cogenerators at IGOR’s headquarters.

The group’s total energy consumption is linked to using various energy carriers:

Incrementally more companies have begun reporting their energy consumption and polluting emis- ELECTRICITY:

sions andsetting decarbonisation targets . _ « Purchased from the grid, from both renewable and non-renewable sources
The importance of climate issues is due to a vast and mixed set of sources and trends that can be « Self-generated throughthe s ']Rc aR_V]d Z_deR]]VU Re JZ @ gVc_ZkkZ$d WRT:
df**RczdVU Z_ OgV TReVX'czVd - - - -

PETROL AND DIESEL
« LdVU W'c eYV T *aR_j TRc QVVe

Stakeholders : stakeholders are increasingly more focused on CO2
emissions generated by companies and climate data ae often the most
scrutinised in a sustainability report. In addition setting a plausible decar
bonisation plan has become a vital precondition forattracting talent and
new customers;

©

BREAKDOWN OF ENERGY CONSUMPTION

] 0,
International regulations and objectives : the global regulatory scene 84,80% Natural gas

comprises a series of inputs such as, for examplethe Paris Agreement,
the Green Deal, the EU Fit for 55 package, the EUTE, the CBAM, future
legislation on supply chain, etc.;

u 12,70%Energy from non-renewable sources
® 1,60%Electricity from renewable sources

m 0,34% LPG

m 0,30% Self-generated electricity

e
Rising importance of climate risks : the World Economic Forum recognk = 0,16%Diesel used for transport
dvd T]Z"ReV cZd\d Rd eYV ~""de dZX_ZOTR_e ¢Zd\d W'c eYV T'7Z_X UVTRUV R_U
the new ESRS require thorough reporting of companyperformance in

terms of polluting atmospheric emissions;

m 0,09% Petrol used for transport

0,01%Diesel (uses other than transport)

© e

Customers and competitors : customers and competitors are beginning , . . . o .
to set their own decarbonisation targets, also seting them as criteria for The group’s total consumption in 2023 came to 20,568 MWh, slightly up on 2022 (+0.4%) despite

doing business; eYV JRcXVcec czZdV Z_ efc_"gVec $'*8 R_U eYV h cyaterpsduclién UV~ _dech
VKTZV_Tj RTYE&V® *&* DNY "W V]VTecZTlgZfdVU aRNWhRS]Y d fcTVd R
self-generation through the solar panels installed at Si Invernizzi's facility, while the remaining portion
came from the grid. At individual company level, the largest percentage of electricity - including that

Investors and rating agencies : polluting emissions are one of the top XV_VcReVU Sj T XV_VcRe cd zd T _df*"VU Sj @>F1 (*8 ‘W eYV e eR] "c %

indicators and decarbonisation targets are a vital criteria in assigning RTT f_ed W'c &,8 "W eYV e’ eR] §) *(" DNY R_U eYV "eYVc dfSdZUZRcZVd

cRez_Xd @_ RUUZeZ _ TcVUZe Raac gR] Zd R]d® deRceZ_X e” SV Z_QfV_TVU Sj <J>
performance and climate change resilience has become a prerequisite for
"SeRZ_Z X XU O_R_TZ X eVcrd RJd® UfV e’ eYV Z QfV_TV "W <L KRi _ 4j

QO O
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2023 energy Sl

IGOR BALLARINI CLIN PAL As is evident from the above table and also the table on emissions intensity, despite the increase in

TOTAL %

(MWh) S — — — 'NEZ' TR turnover the group managed to reduce its energy intensity and Scope 1 and 2 emissions intensity
T — e _ : 8 L= =Rt i respectively by $) +ahd $+ WUeBveen 2022 and 2023.
renewab?'e sources 2,252.0 - - - - 2,252.0 1,6% These results are clear evidence of thehuge focus placed on environmental issues and highlight the
Energy from dZX_ZOTR_e VN ced "RUV Z_ eYZd cVXRcU
- 624.9 755.6 181.9 16,269.0 17,831.4 12,7% - - -

non-renewable sources
Self-generated . ; ; ; 484.8 484.8 0.3% In 2016, IGOR decided to instaltwo cogenerators at its Cameri headquarters with a total nominal
electricity S a hVec "W & ( DNY ZS "d&e&¥ ¥ VKTZV_Tj "W Zed V_VcXj aVcW c*R_TV R_U ¢
E;i;gge?z?;ﬁt: 22,193.8 - - - - 22,1938 - cZT Vv~rzddz _d
THERMAL ENERGY 743499 2751 51322 8765 224502 | 1202860 | 85% Cogenerators are machines that simultaneously generate electricity and heat using a single fuel sour
Natural gas 74.080.7 - 2,132.2 876.5 42,361.6 119,451.0 | 84.8% ce, such as natural gas, biomass or vegetable oil. This process is called cogeneration or CHP (combi
Diesel (uses other 6.92 . . . 4.94 11.86 0.01% ned heat and power).
than transport)
Petrol used for 1277 ) ) : ) 127.65 0.09% COGENERATION SEPARATE GENERATION
transport ) ) )
Diesel used for 134.7 - - - 85.7 22035 | 0.16%
transport ELECTRICITY CEN ELECTRICITY
LPG - 475.1 - - - 475.1 0.34%

TOTAL 76,601.9 1,100.1 2,887.8 1,058.4 59,206.0 140,854.2 ‘
% 72% 0.3% 0.5% 0.3% 26.9%

- LOSS
BE) THERMAL ENERGY
Thermal energy (accounting for 85% of total energy consumption ) almost entirely refers to the con- a .-

df*aeZz”_ "W _RefcR] XRd W'c YVReZ_X R_U eYV T 'XV_VcRe cd- $3$, '($ DNY "c +' +8 "W e'eR] eYVCc”R] V_Vec ‘
Xj T _df*vU UzVvdV] fdVvU W'c V]VTecZTR] XV_VcRe'cd $$% +) DNY CG> '*( $ DNY R_U WfV] fdVU W c eY VHERMALENERGY LoSs
T ~aR_j TRc QVVe &'+ DNY

As seen in the table, the fuel used for thecogenerators at IGOR’s headquarters allowed the generation
of RUUZeZ _R] V]VTecZTZe] W %% $,' DNY

PRIMARY ENERGY USED PRIMARY ENERGY USED
100 53+95= 148

A breakdown of energy consumption by individual company for 2022 and 2023 is attached to this re " XV_VcRezZ Zd eYVcVW ¢V R YZXY]] VKTZV_Tj djdeV”r "W XV- VcReZ_ X T
port. mal energy as it uses the heat that would ordinarily be lost into the environment while generating

electricity. In a traditional power plant, only part of the fuel's energy is converted into electricity, while

the remainder is lost in the form of heat. Cogenerators, on the other hand, capture this heat and use it

BREAKDOWN OF 2023 ENERGY CONSUMPTION

to make hot water.
Electricity is generated by a gas endothermic engine coupled with an alternator, whiléhermal energy
is obtained by recovering the heat generated by the waste gas and the engine cooling system. This
heat would ordinarily disperse into the environment but in this case is recovered using boilers and heat
exchangers.

ELECTRICITY CONSUMPTION

TRIGENERATION

® IGOR BALLARINI CLIN mPAL ®=SIINVERNIZZI L e e D
\
|

_Energy MU 2023 2022 Variation %
intensity COGENERATOR ABSORBER

Energy used MWh 140,854.2 147,574.6 -4.6%

Turnover € 259,730,829 226,457,600 +14.7%

Energy intensity MWh/€'000 0.5423 0.6517 -16.8% 1

1The quantity of electricity generated by cogenerators was excluded from the total calculation of electricity consumed as GRI 302-1 requires that
only the quantity of fuel consumed to generate electricity be calculated, not the electricity generated. The quantity of energy self-generated

through cogenerators is therefore only reported to provide greater detail and clarity.
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LOSS LOSS
HOT WATER

2 IGOR S.r.l.’s electricity consumption includes the electricity generated by its cogenerators.
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Cogenerators are known for their ability to save energy compared to traditional systems that separa

eV]j XV_VcReV V]VTecZTZej R_U YVRe J "V OXfcVd R_U Z_W'c*ReZ _ RcV ac gzZUVU SV]'h "_ eYV V_VcX]j
savings facilitated by cogeneration, based on institutional sources and technical reports: Climate change is unquestionably one the most insidiouschallenges currently facing humanity. The

_ ZccVgVcecdZS]V _RefcV "W eYV VNVTed eYRe T]Z"ReV TYR_XV T flU YRgV
1. ENERGY EFFICIENCY: structure, settlements and populations makes it extremely urgent to adopt initiatives, practices and

) . _ . ) o ’Eolicies aimed at containing andmitigating such negative repercussions . This rally thus leads to the
* FgVeR]] VKTZVXVjVcRe ¢ djdevrd TR_ ¢VRTY R_ "gVcR]] V_VcXj VKTZV_Tj "W +_eeﬁﬁ)adolgtandspreadmoresustainableproductionandconsumptionmodel.
KYZd Zd dZX_ZOTR_e]j YZXYVc eYR_ eYV VKTZV_Tj] W ecRUZeZ _R] V]VTecZTZej XV_VcRezZ _ djdeV~rd hYZ

TY cVRTYVd Rc'f_U &( (#8 AtIGORwe are aware W “fc Z"aRTed R_U Y 'h ~fTY “fc Sfdz_vdd zd Uuvval]j T __VT
) ) ) ) _ ) sources. As a result, we see it as our moral duty, as well as a pressing need, to help protect our planet’s
* Primary energy savings: Cogeneration plants can provide savings of up to 30% of primary precious resources
energy compared to separate heat and power generation. This means that more useful energy
is obtained per unit of primary energy consumed, thus reducing the need for fuel. According The O c bmdamental step is to calculate our polluting emissions in order to become aware of our
to GSE (ltaly’s energy services operator), the use of cogenerators in Italy has led to average Z"aRTed R_U eYfd dVe eYV ~'de OeeZ_ X R_U dfZeRS]V X 'R]d W'c Z*ac gV

dRgZ_Xd "W ¢ fXY]] % ( ~Z]]Z _ e __Vd "W “Z] VbfZgR]V_e KF< aVc jVRc KYVdV dRgZ_Xd RcV UfV e’

eYV XcVReVc V_VcXj VKTZV_Tj) "W T'XV_VcRe ¢ djdev~rd T " *aRcVU e’ ecRUZeZ‘_RJ:/aZ‘@e{g\ahR;WdT]ZAReV TYR_XZ_X XcVV_Y fdVGiéhHade BasvProtheotdZOV U Sj
(GHG Protocaol), a globally-recognised international framework for calculating such indicators in three
areas, also called scopes:

2. REDUCTION OF CO2 EMISSIONS:

« Reduction of emissions: According to the International Energy Agency (IEA), cogeneration direct emissions from sources directly held by the company.

TR_ cVUfTV :F% V~rZddzZ _d Sj $# &#8 T ~aRcVU e dVaRcReV djdeV~rd eYR_\d e” Zed ~cV VK

cient use of fuel. o o ) ) ) o
indirect emissions associated with the generation of electricity, steam,

heat and cooling purchased and consumed by the company. Scope 2 emissions can be calculated

« JaVTZOT V" Kodeéry MWh of electricity generated, a cogeneration plant releases 200-
eYV ]'TReZ _ SRdVU Raac RTY R_U

"## \X "W :F% °_ RgVCRXV T 2aRcVU e’ *## ,## \X cV]VRdVU Sj R ecRUZez _R] W ddZwXvgha]RZAVcV_e Raac RTYVd

N . N N . N o . Thelocatign-based approach applies an average national emissions factor considering
KYVdV OXfevd dY'h Y'h T'XV_VcRezZ _ T _ecZSfevVd e’ R dZX_ZOTR_e cVUfTeZ _ "W V*ZddZ _d; Byl priﬁm\é&gnergysources used to generate electricity.
eZ X T'ded Z_ RUUZeZ _ e R "'cV VKTZV_e filV] eWBEZNREj] W VK |VER)\Z_X Ze R
ecR_dZezZ _ R_U dfdeRZ_RSZ]Zej . The "Rc\Ve SRRI¥ac RTY Raa]zVd R_ VAZddzZ' _d WRTe'c UVO_VU °_
hZeY eYV V]VTecZTZej ac'gZUVc hYZTY Zd TR]Tf]JReVU SRdVU
to generate the purchased energy. If there is no such data or other contractual agree
ments with the energy provider, such as the purchase of guarantees of origin, the pol
luting emissions can be calculated using thenational “residual mix” factor, i.e., a factor
that comprises the emissions associated with electricity generation within the country
excluding the quantity generated from renewable sources. Scope 2 emissions calcula
ted using the market-based approach for the parent IGOR S.r.I. (not for the entire group)
T~V e” kVc~ Rd V]VTecZTZej afcTYRdAVU T°AVd V_eZcV]j Wc » TV
sources.

4The factors of conversion used to calculate Scope 1 emissions were taken from the following document: Table of national standard parameters

3 Source: Eurostat, the International Energy Agency (IEA), Gestore dei Servizi Energetici (GSE) Italy. published by ISPRA (the Italian Institute for Environmental Protection and Research).
( KYV WRTe cd "W T '_gVcdZ _ fdvVU e’ TR]Tf]ReV JT aV % ]'TReZ _ SRAVU V~ZddZ _d hVc\V* eR\V_ Wc " eY\
tion in Italy and top European countries. Published by ISPRA.
6 The factors of conversion used to calculate Scope 2 market-based emissions were taken from the following report: European Residual Mixes
published by the Association of Issuing Bodies (AIB).



-SCOPE 3 EMISSIONS: include all other indirect emissions generated upstream or downstream of
the supply chain, thus all emissions associated, for instance, with production and the transport of raw
materials, as well as end-of-life treatment of products.

;ZNVceV_e TReVX'czVd "W V~rZddz _d J fcTV >cVV_Y fdV >Rd Gc e T'] :'ca cReV MR]fV
and reporting Standard — Supplement to the GHG Protocol accounting and reporting standard.

After considering the various international standards and protocols we thus proceeded to calculate
our polluting emissions . We used the “integral” principle; as a result, the data reported represent the

sum of the data of each group company included in the reporting boundary. A breakdown by company
is attached to this report.
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Reporting Standard, the SBTi (Science Based Target Initiative) manual and through peer benchmar
\Zz_X @_UVVU dT'aV & V~ZddZ _d RcV UZgZUVU Z_e  $( UZNVcV_e TReVX ' cZVd R_U TY "dZ_X hYZTY.e Z, LWLV

Ourscope 1 emissionsderive from:

. Using natural gas to heat work environments and to run the cogenerators;
Type of emissions (tCO2e) 2023 2022 Varii\/zion . Using fuel for company cars and electrical generators;
Scope 1 emissions 24,599 25,815 -4.7% ° LPG combustion.
Scope 2 emissions - location-based 6,357 6,162 +3.2%
Scope 2 emissions - market-based 8,489 7919 +7.2% L .
Total scope 1+2 location-based 30956 31976 3% Our scope 2 emissions derive from:
Total scope 1+2 market-based 33,088 33,734 -1.9%
Scope 3 emissions _ 345,046 . Purchasing electricity from the grid.
Cat 1. Purchase goods and service 326,631
Cat 2. Capital goods 2,672
Cat 3. Fuel and energy-rehited activities 6,064
Cat 4.Upstream transportation and distribution 3,662 SCOPE 1 AND SCOPE 2 EMISSIONS TRENDS - 2022-2023
Cat 5. Waste geneated in operations 329
Cat 7. Empbyee commuting 239
Cat 9. Downstream transpotation and distribution 4,485 35,000 il il
Cat 10.Processing of sold products 479 30,000 E E
Cat 12. End of life treatment of sold products] 485 25000 E E
Total emissions | 378134 2000 : '
15,000 . E E .
10,000 E E
The categories to include in the calculation of scope 3 emissions were chosen based on the guidelines 5,000 5 :
set out in the supplement to the GHG Protocol on the Corporate Value Chain (Scope 3) Accounting and : oo E_—
Scope 12022 Scope23 Scope2R22 Scope2D23 Tae2 Taee3

¥ CLIN SRL [l PALSRL SIINVERNIZZI SRL

in our calculation was based on a materiality analysis which considered a series of variables:

KYVcVW'cV dT'aV $ VAZddz' _d RTT f_e W'c ¢ fXY]j +#8 "W e eR] dT aV $ |
%' (,, e:F%V ‘fe "W %, ,,+ e:F% R_U eYV "R['cZej UVcZgV Wc'» @>FI$d "a
eYV ac ' UfTeZ'_ RTeZgZezZVd "W JZ @_gVc_Zkkz + )+) e:F%V hYZTY e X

emissions. While lower in quantity, the same goes for the scope 2 location-based emissions, where the

MAGNITUDE we included emissions falling under categories which are deemed consistent in quantity, *aVcReZ  _d "W eYV eh’ JRcXVc T'2aR_zZVd RTT f_e W'c ,%8 "W eYV e eR] \
expressed as a percentage of the reference category; tCO2e). - - -

INFLUENCE we included emissions falling under categories which are deemed consistent in quantity,

expressed as a percentage of the reference category; . . . . .
P P g gory Despite the increase in turnover and energy needs, we managed to record alight decrease in scope

RISK OR OPPORTUNITYve considered the emissions that factor in exposure to potential risks or op $‘R_U % "Rc\Ve SRdVU V~zZddz _d $,8 eYR_\d e” XcVRe T _dfraezZ _ "V
portunities for the group; d fcTvd

SPECIFIC SECTORwe considered the greenhouse gas emissions relevant to our sector;

Emissions intensity 2023 2022 Variation

STAKEHOLDER ENGAGEMENT hV T°_dZUVcVU eYV VAZddZ _d UVVAVU dZX_ZOTR_e Sj ‘fc "RZ_ Vie %
stakeholders based on materiality and stakeholder interactions; Scope 1 and 2 emissions (market-based 33,088 33,734 -1.9%
DATA ACCESSIBILITYwe reported the categories with a good level of data accessibility and those Scope 1, 2 and 3 emissions tCO-e 378,134
hy dVv V’\deZ\_d T‘f]U SV be_eZOVU Turnover € 259,730,329 226,457,600 +14.7%
Emissions intensity (1+2) tCOze
0.1274 0.1490 -14.5%
/000 €
Emissions intensity (1+2+3) tCOze
14559
/000 €
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IOur Group has already been working for several years to reduce greenhouse gas emissions through
eYV ZMa]V~AV_eReZ _ "W V_VcXj VKTZV_Tj "VRdfcVvd

IGORIis@JF (###$N9#8EZ0OVU T° _OcrZ X-Zed W Tfd °_ V_Vc

Xj Zddfvd KYV Ocde TVceZOTReV hRd ZddfvU ~_ $# Af_V %#$%, R_U
hRd cVT'_OcAVU *_ $, 8acZ] %#%$ gR]ZU f_eZ] , Af_V %#%% KYV
certifying body was TUV Technische Uberwachung Hessen

>AS? TVceZOTReV _° *& $&# )&+$

eZOVU cV_VhRS]V V_VcXj d fcTVd

KYV @JF (###$N%#$+ TVceZOTReZ _ Zd eYV Z_eVc_ReZ _R] deR_URcU W'c V_VcXj "R_RXVAV_e W TfdVvU ~_ z~
plementing an energy management system using a systematic approach for monitoring consumption
to allow a more rational use of energy sources along the company’s entire production process and
cVUFfTV T _dfraeZ’ _ Z"a]VAV_eZ_ X dZX_ZOTR_e V_VcXj dRgZ_Xd

=']1’hZ_X eYV Raa]ZTReZ _ "W eYV @JF (###$ V_VcXj "R_RXV-AV_e djdeVA hZeY eYV  S{MUTeZgVd W cAR
1ZdVU Z_ %#$, eYV T 7aR_j cVT cUVU V_VcXj fdRXV "W # %%# KF< e __Vd

K> A"R\V “fc T'"Ze”V_e VgV_ ~"'cV VKTZV e
in 2023, as a further virtuous initiative, we further cancelled 16,044 carbon credits from th&EDD+ Mai
EU ASV ac [VTe R ac [VTe Z_]Z_V hZeY eYV Z eVc_ReZ _R] deR_URcUd °

eYV Z deR]]JReZ "W
tion of two cogeneration plants and the purchase of a substantial share of electricityfrom AXPO-cer-

_ %#%% hV cVeZcVU $' )## e

e __Vd W "Z] VbfZgR]V_e aVc e '__V "W O_ZdYVU ac'UfTe Wc » DRcTY %#$, e’ Scope 1 emissions 24,599 25.815 4.7%
February 2020. This resultedina '+8 Z_TcVRdV Z_ @>FI$d V_VcXj aVcW'¢c S pp— rotbosed 8489 2919 18500
AR_TV VKT zdampargd to the baseline value of 0.423 TOE/tonnes at COPE < eMISSIons— market-base : : =7
the initial application of the energy management system. Total scope 1+2 market-based 33,088 33,734 -1.9%

. . - . . Scope 3 emissions 345,046
KYV g'If _eRcj @JF (###3N%#%+ TVceZOTReZ-_ hRd eYV_ ¢cV_VhVU ' %, ;V -
TVASVC %#%& ZddfVU Sj eYV 8HJ:<IK TVceZWjZ_X S'Uj R_U gR]ZU f_eZ] %+ ;VTVASVc %AENSSPREce ZOTReV 378,134
number AQS/GE/116062023). Purchased carbon credits 16,044 14,600 +9.9%
One of our strategies to reduce emissions was to raise awareneshZeY “fc ~Z]\ TRccZVc ~_ eYV fdV "W

AceV V_gZc _~V_eR]]j WczV_U]j ecR_da'ce gvVYZT]Vd WfV]]VU Sj _RefcR] XRd ]ZbfVOVU _RefcR] XRd CE>
and hydrotreated vegetable oil (HVO) . Indeed, both LNG and HVO are recognised as fuels with some
of the lowest polluting atmospheric emissions



IGOR purchased its CERs fronVerra, the company that runs

the world’s main voluntary carbon credit programme, the Veri

OVU :RcS'_ JeR_URVYUZOIVU :RcS°_ JeR_URcU M:J

JaVTZOTR]]j eYV TcVUZed afcTYRdAWaAi hVcV XV_VcReVU SjeYV
Ndombe REDD+’ project.

This project is located in a region of westernDemocratic Republic of Congo (DRC) that contains the
second largest tropical forest in the world.

Prior to the project, the entire area was zoned for commercialogging contracts which led to forest de-
gradation and almost complete deforestation, seriously damaging the environment and neglecting
the rights and health of the local indigenous communities and wild animals.

The Mai Ndombe REDD+ project serves the community andavoids the deforestation of the area
through project activities focused on four main issues:

. Stop deforestation;

. Improving agriculture for food safety and better nutrition;

. Helping the local populations develop new skills and knowledge to foster employ
ment and livelihood;

. Promoting socio-economic and infrastructure development activities.

The project supports reforestation programmes, such as agroforestry nurseries to replant almost
300,000 hectares of rainforest , and sustainable agriculture.

It is estimated that this project willavoid more than 175 million tCO2e gross emissions that would have
been caused by 30 years of deforestation.

KYV cVgV_TfV Wc ™ eYV dR]V "W TR cs8staindbie/devglepment th'lo€al ddmmivhi -
ties, providing education, training and access to better health treatments.

DRZ EU A"SV I<;; Zd eYV Ocde ac [VT qursdicidnaZREDD-Uprddrarnmee Yhis
type of project mitigatesthe cZd\ "W "gVcXV_VcReZ 6 Xofskerlbg defoiestadidnefor en-
tire jurisdictions at national and subnational level, thusensuring that all credits issued genuinely re
present a metric tonne of CO2 saved. Furthermore, including the project in the jurisdictional REDD+
programme will help promote and reinforce governmental policies and actions , thus improving the
environment and fostering further projects in this area.

Objectives achieved by the MAI NDOMBE REDD+ project to date:

6 SPECIES 3,000
24,2 MILLION PROTECTED PEOPLE
Tonnes of CO2 elephants, bonobos, Who have received health
avoided giant pangolins, leopards, care thanks to a
Angola colobus and hospital that was built

grey-cheeked mangabey

MORE THAN 100 18 SCHOOLS
LOCAL INHABITANTS BUILT
working on giving thousands of
project activities children access

to education

KYV DRZ EU ' ASV I<;; ac [VTe dfaa'ced eYV W']] hz_X $* JfdeRZ_RS]V ;Vg



] AZ_Z X eYVITZV_TV 9RdVU KRcXVe @_ZeZReZgV Zd R OgV deVa ac TVd
="]11"hZ_X °_ Wc '~ “fc Ocde jVRc "W TR]Tf]ReZ X ‘fc dT aV &dé~ZddZ  _d hV RcV cVRUj e "UVO_V “fc
carbonisation strateg y. Based on the techno-economic analyses carried out, we plan to focus our
strategy on the following main elements:

¢ Reducing our scope 1 and 2 emissions;
¢ Reducing our scope 3 FLAG emissions (i.e., from forest, land and agriculture activities);

o IVUfTZ X "eYVc dT 'aV & v~ZddzZ  _d
1. Send a commitment letter:

. ) o ) ] . . JZX_Z X R T°'~""Ze”~V_e ]VeeVc Zd eYV Ocde RTe:
Starting from our carbon footprint, we willidentify the drivers of reduction that will have the strongest e’ dVe R dTZV_TV SRdAVU VvAZddZ  _d cVUfTeZ e
impact and carry out a techno-economic feasibility analysis to create an accurate map of possible in T ~aR_j YRd %'~ _eYd e’ UVgV] a Zed dTZV_TV ¢
vestments and reductions necessary to achieve our climate goals and meet market demands.

In this regard, our future objectives include:
% ;VO V eRcXVed

« Building a biogas plant that will generate biomethane , under an investment plan that will KYV VAzZddZz  _d cVUfTezZ _ eRcXVed ~fde SV Vi
also envisage theconstruction of a whey processing plant to reduce waste under a circular TcZeVcZR R_U hZeY eYV dfaa'ce "W J9KZ$d TR]
economy. This facility will meet almost 100% of energy needs at IGOR’s headquarters; R]d® "ae W'c eYV dVTe cR] Raac 'RTY hYZTY ]Vg

eYV RSd ]feV Raac RTY h¥YVcV _" daVTZOT dVT
» Installing asolar farm on a newly-constructed production facility to be inaugurated in 2024.

Our commitment for the future is to procure our energy exclusively from renewable sources and raise

AN : N N . . . NN . . V.UR UR gV eRcXVed
eYV VKTZV_Tj "W R]] “fc ac'UfTez' WRTZ]ZezVd e’ eYV fer'de-Z_ 'cUVc e’ ‘aez~ZdV eYV fdV /cxﬁ@y@h’fdd[ e e R exVed ReV dV e e
ces. We will also develop other initiatives to limit scope 3 emissions, such as, for instancengaging J9KZ ViRAZ _Vd eYV AReVczZR]d cVTVZgVU R_U
suppliers to reduce their emissions and replacing company cars with electric vehicles. eYVA SRAVU °_ hYVeYVc eYV] AVVe eYV TcZeVc

WVVUSRT\ °_ Zed UVTZdzZ _d
:fccV_e]j f_UVc RddVdd”V_e hV Riélanate ZhMgeemitigatiah _trendRion plan as
per international commitment standards (i.e.,SBTi) and sign up to the SBTi. The SBTi (Science Based
Targets initiative) is a partnership created byCDP, the United Nations Global Compact (UNGC), the
World Resources Institute (WRI) and the World Wide Fund for Nature (WWF e’ ac'~'eV eYV UVO _Z _ . ""f ZTReV eRcXVed .
tion of science based targets aligned with the Paris Agreement as a means for organisations to grasp F_TV eYV vrzddz _d cvVUfTeZ _ eRcXVved YRgV !

the opportunity to transition towards a low-carbon economy. $ v g ¢ tJZ T ?<A ffY R;eT Ff;{\\// JZAe\:jV:Rec\;(\\// ec(}/ bfzeVU TczeVc

5. Monitor:_
8WeVc Raac gR] eYV T '*aR_j ~fde afS]zZdyY Zei
N Ze'c Zed ac XcVdd Z_ cVRTYZ_ X eYV dVe eR:



One of ourfuture goal s is tointegrate this stringent supplier supervision with monitoring their ESG

301-1 Materials used by weight or volume performance , as we are also planning in our decarbonisation strategy. Indeed, we plan to carry out a
eY ¢ fXY R_R]jdZd "W eYV dfaa]j TYRZ_ tddnfdf|sustaialiility peddrarahZ V c d
ce and polluting emissions. We hope that this will allow us tgpread good practices along the entire
supply chain andencourage adopting production and farming methods that are increasingly more
focused on sustainability hZeY T]VRc SV_VOed Z_ V_gZc _~V_eR] eVchd

Over the years we have set up strict internal procedures for choosing suppliers for the various stages

of the production process, basedonthe“” V deVa SRT\hRcU R_U ° "Vritdréou,ah&ebyh R c U

"RaazZ_X eYV Xc'fa "W a]RjVcd *"R\Z_X fa eYV UZNV gvardnttedaw XVd Ffc "S[VTeZgV ZdBg eliminating the hard plastic lids from packs, hV YRgV cVUfTVU “fc a]RdeZT fdRXV Sj &#8
safety and prevent risks of non-compliance by expanding the information available to the company, From the roll-out of this project in 2020 to date, we have eliminated a total of 32,725,000 lids from our

while simultaneously promoting greater accountability among the operators along the supply chain. a R T \dkspite the increase in the sale of such packs, and we aime~ Wf]]j V]Z~Z_ReV eYVZc fdV Z_

Therefore, data make up the essential information necessary for this task. It becomes vital to have

access to a wide range of information about a product’s journey along the entire chain: from farming In 2022, after carrying out internal checks and microbiological analyses on products to check their
to distribution. compliance, we also launched on the marketanew$ ##8 cV TjT]R S]V, whicha&nsists of a tray,
back-label and foil inmono-material polypropylene .
To this end, we have begun "R_RXZ_X eYV Q'h "W cRh "ReVcZR]dsfgnbgac UfTed Sj ] ed As polypropylene is mono-material and is already included in the waste collection and disposal system,
series of information to each individual lot. Should any health and hygiene issues crop up, our system it is considered highly and easily recyclable for recycling plants.
TR_azZ_a Z_e eYV _" _ T ™a]J]ZR_e ]J'ed R_U hYVcV "_ eYV dfaa]j TYRZ_ eYV ZddfV Rc dVTiRlese madefl IGORXedDaMEZddda]ZVe "W > ¢cX _k']R e’ fdV R Wf]]j cVTjTIRS]V ~" _

responsibilities.
In 2023, all material used to package IGOR brand Gorgonzola was replaced with recyclable material.
The other main purpose behind our meticulous attention to the quality of raw materials regardsgua-
ranteeing product quality . Together with the operations and procedures adopted to implement the
traceability system , the IGOR supply chain also hasilecZ XV _e ac UfTeZ _ daVTZOTReZ _d W'c eYV gR
rious parties involved in the system in order to achieve andmaintain high product quality levels ,
VdeRS]zdYz_X _fAVc'fd daVTZOT aVczZ 'UZT T _ec’']d

Our Gorgonzolais®"RUV ViT]fdZgV]j hZzeY WcvdY ~Z]\ Wc ™ » GinfPidRifireaoddVU ac ' gZ_TVd

Lombardy produced by cows that were not given the rBGH growth hormone and over 50% bred and

WVU " _RefcR] W'UUVc 'cZXZ_ReZ_X Wc » eYV G;F RcVR 8]]-~Z]\ afcTYRdVU Zd R_Z"R] hV]WRcV Z_ ScVV
UZ_ X TV as gebtiid ClassyFarm standard.

The R_Z~"R] hV]WRcV Z_ ScVVididsuxd ipoe mZddnipRextdin parameters regarding the
type of stabling, reduced use of drugs and access to pastures to give the animals the highest level of
comfort and make sure their breeding conditions do not cause them stress.

NV YRgV TRcVWTf]]j dV]VTeVU 'gVc $+# WRcrd eYRe ac ' gZUV fd hZeY eYVZc SVde WcVdY ~Z]\ VgVcj URj Z_ WTf]]

compliance with a strict code of conduct that considers origin, collection and processing. We con- In addition, we have started to introduce new boxes, used as secondary packa

stantly visit farms e~ TYVT\ eYV YVR]eY R_U hV]JWRcV "W eYV R_Z*R]d eYc fXY daVTZOT aging6tdearyothzdta, tHatare=J: ="cVde JeVhRcUdYZa :'fThatZ] TVceZOVU

checklists compiled by our quality control function. The milk arrives fresh every day and is carefully "VR_d eYRe eYVj RcV "RUV Wc'» h""U OScVd 'cZXZ_ReZ_X Wc ” cVda _d:
TYVT\VU Sj "fc Z_eVc_R] ]RS hZeY eY ¢ fXY R_R]jdVd eYRe UVO_V eYV TYVAZTR] "ZH¢deR4 RETRMR _RXV W 'cVded KYZd TVceZOTReZ _ XfRcR_eVVd eYRe *
ganoleptic parameters e~ XfRcR_eVV R e a bfR]Zej ac ' UfTe eYRe Zd $##8 RfeYV_eZT boxes does not contribute to illegal or non-sustainable deforestation and com-

plies with strict environmental, social and economic standards.
We have ashort supply chain as the milk raw material is purchased from producers located in the
dfcc’f_UZ_X RcVRd RfeY ¢cZdVU Sj eYV ac ' UfTeZz'_ daVTZOTRezZ _d W'c > ¢cX _k']JR G;F KYVdV WRc~d RcV
carefully selected and monitored in order to obtain a high quality product that meets all of the rele
gR_e daVTZOT 'cXR_"]VaeZT TYRcRTeVcZdeZTd
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SUPPLY CHAIN OBJECTIVES

Map the supply chain by engaging suppliers

ROLL-OUT

Roll-out assessing
suppliers’ ESG performance

PROMOTE

Promote and encourage adopting
more sustainable production and
farming methods

ACHIEVE

Achieve the overall reduction
of climate-changing
emissions

SUPPLY CHAIN AND PRODUCTION OF OUR GONGONZOLA PDO

STEP1

Milk comes from 180 select farms

in Piedmont and Lombardy that are
R_Z"R] hV]WRcV TVcezOVU
cows are only fed on natural fodder
without growth hormones (rBGH).

STEP 2

Produced according to the
required quality and health

hahWl ¢ WygieiteV  standards,
the milk arrives fresh to our
facilities every day.

STEP 3

Milk is controlled by our internal labs
which set the chemical parameters
to guarantee the maximum hygiene
and is kept raw through constant

STEP 5

KYV @>FI >c'fa d']V]j

exclusively uses thermophile
probiotics which guarantee the
high organoleptic quality of the
Gorgonzola.

temperature control.

STEP 4 - .
Within 24-48 hours after arrival, m
o o

e milk is pasteurised and
:Eenqi]ving probiotics, moulds LA

like  penicillium  roqueforti,
yeast and rennet are added. ﬁ
Nothing else.

STEP 6
KYV ~"Z]\ eYV_ efc_d Z_e” TfcUd F_TV Tfe
and drained of excess whey, these are
channelled into stainless steel moulds
to create a wheel of Gorgonzola.

xo~ i STEP7 STEP 8

4 B &
1. -'.‘. s, After 24 hours, the Gorgonzola is salted for  After another 24 hours, the Gorgonzola is
e eYV Ocde eZ”V fdZ_X O]eVcV khled for a edon@tiene.] ThR time spent in
= - ‘3 sea salt and is then placed in a “warm  the warm rooms and number of saltings may N
- room” at around 21° vary depending on the type of Gorgonzola Ao ; o
(Dolce or Piccante). 3 |

STEP9
The Gorgonzola moves on to the ageing rooms, at a temprature of 3-6°C.

Here Gorgonzola is pierced using stainless steel nedles, roughly 35 days after
production, which leads to the blue veins appearingthanks to the natural growth
of mould from oxygen entering through the holes. Thewheels are then brushed to

remove excess mould from the rind.

STEP 10

After ageing of at least 50 days for Gorgonzola Dole
or 80 days for Gorgonzola Piccante, the cheese is
sent to the cutting and packaging department to be
distributed and enjoyed at tables all over the world
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303-1 Interactions with water as a shared resource

303-2 Management of water discharge-related impacts
303-3 Water withdrawal Indeed, over the years we have carried out the following initiatives:
303-4 Water discharge
303-5 Water consumption

« AtIGOR’s headquarters, we installedwo plants for whey concentration by reverse osmo -
Ffc ac’UfTez _ ac ' TVvdd _VVUd R dZX_ZOTR_e dfaa]juséwdiRmlfoc 8d R cVdf]l]e hV _VVU e’ sis (RO)which use a membrane to separate the water component of the whey. The demine
nally, both in terms of actual usage and minimising the possible risks of polluting emissions in water cR]ZdVU hReVc cVT gVcVU Zd eYV_ cVfdVU e T]JVR_ eYV "RTYZ_Vcj
discharges that could compromise the condition of the water resources. savings rather than discharging it to the sewer system. Moreover, as such water does not
contain iron or other minerals, it reduces the wear and tear on the machinery.
Therefore, we T _deR _e]j h'c\ °_ UVgV] aZ_ X R_U Z"a]l]V~AV_eZ X d']fez"  _d 'c decReVXZVd e° "aezZ"ZdV

water consumption and, at the same time, as much as possible, preserve the original characteristics < Optimising the CIP process : with the support of our cleaning product supplier, Ecolab, we
of the water before its discharge. Indeed, we are currently working on various projects to recover water rolled out a project in 2021 to optimise and reduce the time needed for automatic cleaning
for reuse in other production stages. These projects will be tested and possibly rolled out over the ce of milk processing machinery, in order to reduce the quantity of water used. This project has
ming years. The ultimate goal is to improve our environmental performance also in this regard and to allowed IGOR to reduce the quantity of water used to clean machinery by 75,000 m3/
minimise the possible impacts and risks related to water management. iVRc

K" RTYZVgV “fc X'R]d Z_ eVc”rd "W S "deZ_X VWaa&xefuljjmontdiwRater c T _dfraeZ _
withdrawal and water usage during the various production process . The total amount of water used
is detailed in the table below.

Total withdrawal MI 750.8 717.8
Surface water withdrawal| Ml 0 0

Groundwater withdrawal [ Ml 750.8 717.8
Sea water withdrawall Ml 0 0
Produced water withdrawal| Ml 0 0
Third-party water withdrawal| Ml 0 0

Total water discharge [ Ml 318.1 497.7

Surface water dischargel Ml 318.1 497.7
Groundwater discharge| Ml 0 0
Sea water dischargel Ml 0 0

Total water consumption MI 432.7 220.1

JaVTZOTR]]j hV hZeYUcVh R e’eR] "W *(# *( "VXR]ZecVd "W hReVc Re fc ac'UfTeZ _ WRTZ]ZeZVd Z_ %#%& NR
stewater is directly discharged into a body of surface water or into the sewer system, depending on the

ac UfTezZz _ WRTZ]Zej @_ T "alJZR_TV hZeY CVXZd]JRezZgV UVTcVV _" $(% #) aRce @@@ R__Vi ( eRS & eYV hReVc
we manage and discharge does not contain any potentially hazardous substances and there were no

instances of non-compliance with regard to discharge limits in the past few years.

KYV Xc fa$d hReVc T _df*aeZ _ e eR]]VU '&% ), "VXR]ZecVd Z_ %#%&

KYV ~Z_zZ~f~ bfR]Zej deR_URcUd W'c hReVc UZdTYRcXV RcV UVO_VU SjeYV T ~aVeV_e S'Uj eYRe ZddfVvd eYV
authorisation for discharge after checking for any pollutants. This procedure ensures that the authori

dvU ]Z*"Zed RcV _"e ViTVVUVU @W _VTVddRcj eYV hReVc f_UVcX'Vd R SZ']'XZTR] afcZOTReZ _ ac ' TVvdd SVW cV
SVZ_X UZdTYRcXVU afcdfR_e e” R__Vi $ e IVXZ _R]IRh _° $& "W %) DRcTY $,,#

Due to the importance of preserving available water resources, weapply, and constantly improve,
plans for containing water consumption , aimed at recovering used water for use in cleaning plants
and facilities.



3.4 Circular economy and waste management In 2023, 59% of waste was diverted fromdisposal, while the remainder was directed to disposal, as

&#) $ NRdeV XV_VcReZ _ R_U dZX_ZOTR_e hRdeV cV]ReVU Z*aRTed detailed in the bar chart below.
&#) % DR_RXVAV_e "W dZX_ZOTR_e hRdeV cV]ReVU Z*aRTed
306-3 Waste generated The recovery operations included:

306-4 Waste diverted from disposal
306-5 Waste directed to disposal

In 2023, IGOR S.r.l. and Si Invernizzi generated a total283 tonnes of waste , mainly comprising aR TAR . . - -

ging <N: T UVurisérted municipal waste (EWC code 20), urban liquid waste (EWC code 16) and e Closed loop: recycling: where the original material is processed to make the same product.

> <N: T N

iron and steel  <N: T"UV $ . Openloop: cVTjT]Z_X hYVcV eYV AReVcZR] zd fdVU W'c R UZNVcV e afc
duct.

« Energy recovery: : where energy is recovered from waste through incineration and subsequent
generation of electricity.

MAIN WASTE CATEGORIES

Plastic
pack%glng
ron and 2% Other WASTE MANAGEMENT
3% 2%

Mixed material

packaging
5%
Paperand
cardboard packaging

18%

400.000

350,000
Unsorted municipal
waste 336,606

35% 300,000
250,000

200,000

181,150

150,000

100,000

50,000

2,
41,960 S

M Closed loop M Open loop m CR_UO]] mOther M Energy recovery

Aqueous Ii%uid waste 0
35%

NRdeV Zd T ]]VTeVU Z_ daVTZOT RcVRd Z_e  dfZzeRS]V T _eRZ_Vcd R_U "¢
cV]VRAV Z_e  eYV V_gZc _"V_e "¢ "eYVc achazafeus, whiah rAakes ¥pMessT]RddZ OV U
than 1% of total waste produced, onon-hazardous using EWC terms and then handled accordingly. It

. . NN N . is passed on to specialised companies to be transported for recovery and/or disposal.
The various types of waste produced are eitherUZgVceVU Wc™» "¢ UZcVTeVU e UZda dR]

* The reporting boundary for data on waste includes the quantities produced by IGOR S.r.l. and Si Invernizzi S.r.l. as there is no data available for
the other group companies.
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To limit and prevent waste production, hV YRgV Z2ac ' gVU eYV aRT\RXZ X "W “fc ac ' UfTed

304-1 Operational sites owned, leased, managed in, or adjacent to, protected areas and areas of high

As mentioned earlier, in 2020, IGOR S.r.l. decidedtoV]Z~Z_ReV a]l]RdeZT ]ZUd Wc '~ eYV acZ”Rcj aRT\R XZ bydiversity value outside protected areas

"W S (# %##X aRT\d "~ WinxordeXto rédulcR the amount of plastic used. The weight of the lid
accounts for 30% of the total weight of the primary packaging. Therefore, we reduced the use of plastic
Z_ “fc aRT\RXZ_X Sj &#8 KYZd UVTZdzZ"

hRd "RUV Z_ %#%# R_U

&#' % JZX_ZOTR_e Z"aRTed "W RTezZgzZezVd ac UfTed R_U dVcgzZTVd ~_ S

e’ UReV R e eR] "W &% *(# ### ]ZUd YRgV

SVV_ V]Z"Z_ReVU 8 e'eR] "W ()# ### ]ZUd hVcV afcTYRAVU Z_ %#%& hZeY eYV X 'R] "W Wf]]j V]Z*"Z_ReZ_X eYZd

supply in 2024.

To ensure sustainable quality throughout the production chain, we have also developed anew 100%
cVTjT]RS]V aRiTmaznabérial polypropylene that is considered highly recyclable as it is me
no-material and is already included in the waste collection and disposal system. These initiatives have
helped us reduce the use of plastic - a polluting material that also generates microplastics if not pre
perly handled - in our packaging.

Reducing waste is also achieved by raising the awareness of top suppliers and by reusing scrap from
certain production processes. Whey is an example. Excess whey left over from milk processing is cen
centrated using a low energy osmosis plant. The demineralised water obtained from this process is
reused within the production cycle. Indeed, the circular economy is vitally important, in terms of both
cost and reduced usage of raw materials. Whey is also sold for further processing such as pulverisation
and making powdered protein for animal and human consumption.

Again with the aim of reducing waste, a biogas generation plant will be inaugurated at IGOR’s head
quarters by 2026. This plantwill use as raw materials the organic scraps from producing, ageing,
TfeeZz X R_U aRT\RXZ, iXadditoX to dcidde from the new whey processing plant to be
SfzZle

Furthermore, by providing information on our labels regarding correct disposal , we are mindful of
ensuring suitable end-of-life treatment of our products in compliance with the relevant laws.

Our production facilities and operations U™ _"e YRgV dZX_ZOTR_e Z"aRTed R-_U czd\d Z
diversity . Every day we receive the best fresh milk produced by cows fed on natural fodder from over
$+# TRcVWITF]]j dV]VTeVU WRc"d eYRe RcV ]'TReVU "_]j Z_ GZVU~ ' _e 'c C™
standards, we carry out periodic visits to farms to check the health and welfare of the animals. Our4n
ternal lab constantly checks the milk as soon as it arrives, guaranteeing its full origin and compliance.

Ffc > ¢cX _k'JR Zd "RUV ViT]fdzgV]j fdZ_X ~Z]\ Wc » WRc~d eYRe RcV R_Z"
OVU Z_]1Z_V hZeY eYV :]JRddj=Rc” deR_URcU

As further proof of our focus on environmental sustainability, we rolled out ouBEE-FRIENDLYproject
in February 2020. This entailed placing beehives at the Cameri production facility which is located at
the edges of the Ticino valley, the perfect environment for bee development and pollination, helping
protect biodiversity and the local area. Bees are among the world’s greatest pollinators; they guaran
tee the survival of hundreds of animals and have a decisive role in agriculture. As is common knowle
dge, pollinators are falling in population due to pollution and their disappearance would destroy the
natural balance of the ecosystem.



Our Gorgonzola is made exclusively using”Z]\ Wc ™" WRc"d eYRe
RcV R_ZM"R] hVI]WRcV Z_ SrcIvi&Wwitd th¥Clas/ceZOV U
dj=Rc” deR_URcU

The cVXf]Re ¢cj WcR~Vh 'c\ W ccatnpéseRthehV]WRcV

<L cVXf]JReZ _d ;ZcVTezZgV ,+ (+ <: R_U :"AnZddZ _ UVTZdZ _
%H#EH## (# <: CVXZd]ReZgV UVTcVV _° $') "W %) DRcTY %##$ Rd
dfSdvbfv_e]j R*V_UVU R_U CRh _
ral minimum requirements to be met in farming for the protection of animals . In addition to these
regulatory requirements, which must be met in the name of the law, we also endeavour to ensure that
the conditions of the animals at our suppliers’ farms are even higher.

As mentioned earlier, our Gorgonzola is madeViT]fdZgV]j fdZ_X ~Z]\ Wc ' WRc”"d eYRe RcV R_Z"R]
hV]WRcV TVceZOVU Rd aVc :]JRddj=Rc”?

As a group we do not directly breed the cows producing the milk used in our products. This is why we
pay VgV _ T]°'dVc ReeV_eZ e  R_Z"R] hV]WRcV

Indeed, we are aware that thequality of the end product depends heavily on the quality of the milk
used, which can only be guaranteed through thewelfare of the animal , avoiding any unnecessary
dfNVczZ X ¢ decvdd R_U ~R\Z_X dfcV eYRe

the animalsareinaX™"U deReV "W aYjdZTR] R_U ~V_eR] YVR]eY "gVcR]]

The ClassyFarm system was designed for the purpose of classifyingfarms according to their ¢ Z tb\

gveVcZ Rcj afS]ZT YVR]eY

ClassyFarm was strongly advocated by the DGSA (Directorate general of animal health and veterinary

UcfXd R_U "KTZR]]j cVT ' X_ZdVU Z_ @eR]j Z_ %#%$* KYV XV_VcR] "R_RXV
the system were assigned to IZSLER (the Lombardy and Emilia Romagna health authority and resear

ch organisation for animal health and food safety), in accordance with the Ministry for Health decree

"W * VTVASVCe %#$* RceZT]V $' "W CVXZd]ReZgV UVTcVV _° $&) "W ( 8fX

Y% & "W $' FTe SVe $,+( KYVAV cVXf]ReZ _d VdeR8¢z@Xd&yvd XW VYWXf]ReZ _ <L %#$) '%, R_U RceZT]V , W eYV @_eVc"Z_

HVXf]ReZ _d "_ eYV _ReZ _R] bfR]Zej djdeVA W'c R_Z”"R] hV]WRcV"
ClassyFarm is an IT platform within the national veterinary portal (www.vetinfo.it), which processes a

JRcXV RAf_e "W UReR Wc ™ UZNVcV_e d fcTVd T']]VTeVU Z_ eYV OV]U
using business intelligence processes.

JaVTZOTR]]j UReR zZd T']]VTeVU " _

« Assessment of animal welfare

» Farm biosafety

« Antimicrobial use and resistance

e BVjUReR ~ 1ZgVde T\ deReV "W YVR]eY ac UfTez"'_ R_U WVVU

So guaranteeing animal welfare laystheW "f _UReZ _ W'c ac ' UfTZ_X dfaVcZ c-bfR]Zej *Z]\ R_U eYVcVKYV Z_W' cr"ReZ _ T ]J][VTeVU Z_ eYKT@RJUTYRJTTd"VRWcZVU "fe Sj eYV T "a

W' cV dfaVcZ c bfR]Zej > ¢cX _k']R

authorities, from audits by certifying bodies or from private veterinarians , such the farm vet, trained
to complete self-assessments. The latter are carried out on a voluntary basis, as permitted by the Mi
_Zdecj W'c ?VR]eY UVTcVV "W * ;VTVASVc %#$*

This data collection and analysis has several objectives:

» Improve dialogue between the farmer, veterinarians and competent authorities in order to
optimise the use of antimicrobials and animal welfare.

« DR\V RgRZ]RS]V ZRWXCWVREZEVU Re UZNVcV_e XV XcRaYZTR] ]VgV]d
]’TR] W'c eYV afcZed¥ZWK R_U T *aRcZ_X UZNVcV_e RcVRd

* Facilitate the collection of data useful for possible voluntary labelling vV X JHE98 eYV ER
eZ  _R] bfR]Zej djdeV”A W'¢c R_Z~"R] hV]WRcV

e+ < RS]V eYV dTYVUf]Z_X "W "KTZR] TYVT\d c¢cVXRcUZ_X R_Z~AR] hV]W
veillance GE=J Blosbfety W' c WRc~d hZeY R YZXYVc cZd\ cReZ_X ~_ eYZzd
R]cVRUj SVV_ RTeZgV W'c d ~V jVRcd

ClassyFarm can beaccessed Sj RfeY cZdVU fdVcd eYRe dfS*"Ze R cVbfVde "KTZR] ¢
mers, delegates, etc.). The system provides public and private stakeholders with a tool for identifying
UVOTZV_TZVd "_ Z_UZgZUfR] WRc"rd "¢ Z_ aRceZTf]Rc XV 'XcRaYZTR] Rc\
and local health units), serving as a guide for potential improvements. It also fully complies with the Ani
"R] ?VR]eY CRh IVXf]ReZ _ <L %#$) '%, R_U cVXf]JRezZz _d _ WVVU IVXf
IVXf]RezZ _ <: $+& %##( R_U gVeVcZ_Rcj "VUZTZ_Vd IVXf]ReZ _ <L %#
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ClassyFarm aims to strengthen disease prevention in animals, slow the spread of antimicrobial resi

deR_TV R_U ~"R\V "KTZR] TYVT\d ~cV VKTZV_e =fceYVc”*'cV eYV djdeV” Zd R e '] eYRe TR_ YV]a WR

to improve their farms by striving for excellence as far as possible. In this context, the farm veterinarian
represents the link between the farmer and the competent authorities, supporting the farm’s strategic
choices (management, welfare, biosafety, etc.) also on the basis of the information made available by
ClassyFarm.

NITIATIVES FOR ANIMAL WELFARE

OUR |
c”Vcd

Voluntary participation
of milk suppliers in Classyfarm

KYV c¢cZd\ SRdVU T]RddZOTReZ _ "W WRcr"d RTT cUZ_X e  dYRcVU deR_URcUd R]]'hd eYV T *"aVeV_e RfeY 'cZ
eZVd e’ alJ]R_ ~"cV VNVTeZgV R_U eRcXVeVU T _ec’']d hZeY dZX_ZOTR_e dRgZ_Xd W'c eYV afS]ZT RUNZ_ZdecReZ _

Z_ eVcrd "W YfAR_ R_U O_R_TZR] cVd fcTVd @_ RUUZeZ _ eYV SfcUV_ "_

pliance with the regulations will be reduced, in terms of less frequent checks.

At IGOR we have undertaken the following initiatives to demonstrate our commitment to animal wel
fare:

* We have asked all of our milk suppliers teoluntarily sign up for ClassyFarm assessment;
* We have assisted and supported our suppliers on the journey to achieving a good score;

« We carry out thorough periodic visits , using set checklists, to check the welfare of the i
vestock;

e $##8 "W “fc ~Z]\ dfaa]ZVecd RcV TVceZOVU R_U f_UVecX TYVT\d

e ="c Vh dfaal]ZVcd hV cVbfVde R_Z”R] hV]WRcV TVceZOTReZ' _ Rd R SRdAZT cVbfZcVAV _e

NV cVbfZcV R "Z_zZ~fA dTcV "W *#38

WRc”Vcd hY® "aVcReV Z_ T2

Support to suppliers
in achieving
a good score

Regular visits with
cow welfare checklist

8 Z"R] hVIWRcV TVceZOT
required for
new suppliers

Minimum score
of 70% required

$##8 "W TVceZOVU R_U gVczZOVU ~Z]\ dfaa]zVcd
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PEOPLE

NEW EMPLOYEE HIRES

TURNOVER RATE

OF EMPLOYEES WITH AN AVERAGE
AGE OF BETWEEN 30 AND 50

PERMANENT EMPLOYEES

GENDER DIVERSITY IN THE BOD

INJURY RATE COMPARED TO 2022

OF TRAINING PROVIDED

THROUGH CERTIFICATES, TRACEABI
LITY, AUDITS, INTERNAL ANALYSIS
LABORATORIES

AWARDS FOR PRODUCT QUALITY
RECEIVED IN 2023

THROUGH NGOs AND SPORTS AND
SOCIAL INITIATIVES

RAGAZZE ISCRITTE NELLA SQUADRA
IGOR GORGONZOLA VOLLEY NOVARA

LADIES VOLLEYBALL CLUBS SIGNED
UP TO OUR “SINERGY” PROJECT

YOUNG WOMEN REGISTERED WITH
THE CONSORTIUM FOR YOUTH SPOR
TS OF NOVARA

REGISTERED WITH THE SKI TEAM
SUPPORTED BY IGOR

RECEIVED FROM THE FOOD BANK
FOR OUR CONTINUED SUPPORT

TO PROMOTE EQUALITY AND DIVERSI
TY

INTEGRATING COURSES FOR OUR
PEOPLE

FOR ALL OF OUR PEOPLE

OF EMPLOYEES, THROUGH A FORMAL
MERIT-BASED EVALUATION PROCESS

TO OPTIMISE OUR PROCESSES AND
PRODUCTS

TO IMPROVE EMPLOYEE WELL-BEING

TO ATTRACT AND RETAIN NEW TALENT



2-7 Employees

2-8 Workers who are not employees

2.30 Collective bargaining agreements

401-1 New employee hires and employee turnover

403-1 Occupational health and safety management system

'#& % ?RkRcU ZUV_eZOTReZ _ c¢zZd\ Rddvdd”rV_e
403-3 Occupational health services

403-4 Worker participation, consultation, and communication on occupational health and safety

403-5 Worker training on occupational health and safety

403-6 Promotion of worker health 350
403-7 Prevention and mitigation of occupational health and safety impacts directly linked by business

kers.

R UZ TZUV_ e Z _gVdeZXReZ _

300

The number of employees rose by5%on 2022, and * % 8

C L %#S

TRENDS IN EMPLOYEE NUMBERS FROM 2014 TO 2023*

The IGOR Group’s workforce in 2023 totalled341, including both direct employees and temporary wor-

relationships 5 = 49 50
403-8 Workers covered by an occupational health and safety management system 250 49 291
403-9 Work-related injuries 260 267 274 &g
403-10 Work-related ill health 200 0 22 44
150 7 . - 196
100 [ e .
Our corporate culture is based on respecting people, moral integrity and creating a climate of mu - 50
tual trust . We are constantly committed to guaranteeing a workplace without any form of discrimina
tion and promoting human rights, also with all of our suppliers. )
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
Through our Code of ethics, we share and disseminate behaviours that ensure respect for all types of = MEN WOMEN
diversity and spread a culture of integrity.Human capital is our strength and also an indispensable re -
source. This includes our employees and all the people who work with us. Indeed, generating company
value Zd Z_VgZeRS]j ]Z asWéll as mailtairing our competitive edge, developing business,
ensuring sustainability and maintaining product quality.
8TYZVgZ_X T "aR_j X'R]d Zd dec _X]j S'f_U e” eYV,boitisvisl fofasf*"R_ cVd fcTVd
ReecRTe ecRZ_ R_U _fcefcV eYV”A NV "NVc R]] V*a]'jvVvd YVR}leY] dRWV R_U dez"rf]ReZ_X h'c\ V_gZc _"V_
ts, also giving them the option of working remotely to allow a greater work-life balance.
NEW EMPLOYEE HIRES 2023  TOTAL TURNOVER 2023 TOTAL
Our unwavering focus on our human resources has always set us apart. New hire rate 14.1% | Turnover rate 8.3%
o o ] Total new employee hires during the year 41 Total turnover during the year 24
Sypergy between\ the owners anc\i the workforce and prowdln\g a healthy, motwat\mg and engaging . N New employee hires during the year Turnover during the vear by gender
h'c\ V_gZc _"V_e R]] hd fd e” V_dfcV e'a bfR]Zej ac UfTed R_U \VVa "fc V*a] jvVd YZXY] bygender
Indeed, we were listed inthee a &## T "aR_ZVd e h'c\ S @KH= eYV >Vc*"R_ @_deZefeV "W HfR]Ze] Men 35 Men 18
and Finance) among the 2,000 Italian companies with the largest number of employees.
Women 6 Women 6
All employees are covered by our health and safety system which complies with the regulations of Le ‘ 3 Z‘L‘fr‘:‘[’];r;‘z‘;‘;e; E';e:ggng'rgcket L‘;,";Z‘éegféfgfei during the vear
XZd]ReZgV UVTcVV _° +$ #+ R_U _ReZ _R] T']]VTeZgV JRS fc RXcVV~AV_e W'c eYV W U Z—trfreTr -
Under 30 14 Under 30
Between 30 and 50 16 Between 30 and 50
Over 50 11 Over 50 1

Total turnover rate

* The table only refers to IGOR S.r.l. and Si Invernizzi S.r.l.

22.4%



O 15%under 30 years 0 age
O 54% between 30 and 50 years of age

O 31%over 50 years of age

17
26
= MEN o WOMEN
B over 50 years of age m over 50 years of age
O between 30 and 50 years of age O between 30 and 50 years of age
O under 30 years o age O under 30 years o age

The graph’s numbers regarding the breakdown of employees by age bracket only refer to IGOR S.r.l.

and Si Invernizzi S.r.l.

CONTRACT TYPE

2%
O 98% Permanent contract

0,
98% O 2% Fixed-term contract

405-1 Diversity of governance bodies and employees
405-2 Ratio of basic salary and remuneration of women to men
406-1 Incidents of discrimination and corrective actions taken

Our daily work is based on values we deem essentiafairness, protecting diversity, guaranteeing di -
gnity and shunning discrimination , as also set out in our Code of ethics. These are put in place from
the early selection of potential candidates to be hired and throughout their entire career at our com-
pany, including setting remuneration and career paths, all based on objective criteria with no gender
or any other kind of discrimination.

16%o0f the workforce are women. However, this disparity is lower in certain categories such as mana
gers, junior managers and executives. In any case, we endeavour to reduce this gap.

We see a much more equal divide in the breakdown of theboard of directors where 50% of executi -
gvd RcV h '~V _

GENDER DIVERSITY IN GENDER DIVERSITY IN THE
THE WORKFORCE BOARD OF DIRECTORS
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NV dec _X]j R_U cvd ]feV]j T _UV~”_ UZdmatE fegardRte gender,WthRicity, n2_ U
tionality, religion, age, disability, sexual orientation, civil status, membership of political parties or asso
ciations, physical and/or economic condition and any other type of discrimination.

NV RcV T '"ZeeVU e W 'deVcZ_X cVdaVTe W'c UZgVcdZej R_U UVgV] az_X
any type of discrimination , nurturing the abilities and characteristics of every individual in our group.

Thanks to our strong purpose in this regard,there have been no cases of discrimination between

V/2al'jvvd Z_ eYV h'c\a]RTV 'gVc eYV eh” jVRc aVcz U

Ffc V*a] jVV ecRZ_Z_X ac XcR"MV W'c %#%& UZU _"e Z_T]fUV daVTZOT dVd
res regarding human rights. Our goal for the future is to integrate our set of employee training materials
with courses related to human rights.



One of the main risks related to human resources management is linked to occupational health and
safety in carrying out duties within the various production processes. This is why preventing andhini-
mising such types of risks, suchasZz [fcZVd "¢ RTTZUV _ed YRd R]hRjd SVV_ R acZ'cZej W' c fd

Issues regarding workers’ health and safety ardreated with particular attention , in order to guaran

tee and foster safe working environments. Our health and safety management systems comply with

R]] cVXf]Re cj cVbfZcVAV_ed Z_ eYZd RcVR daVTZOTR]]j CVXZd]JReZgV UVTcVV _~ +3% %##+ KYV X R] "W “fc
health and safety policy is to minimise management of such risks by adopting common processes and

systems at the various group facilities. These are, in turn, adequately bolstered by providing all of our

employeeswith daVTZOT YVR]eY R_ U, aRparVegjldioryaedicements.

In order to properly supervise health and safety risks, we haveRU "aeVU eYV cZd\ Rddvdd~V_e U Tfr*V _e

for occupational health and safety. This document is a set of duties, roles and methods to be put in pla

ce to assess risks in this area. It also sets out the correct practices for managing and monitoring risks.

If the sources of risk cannot be eliminated after the analyses have been carried out, the company must

RUae daVTZOT ac eVTeZgV *"VRdfcvd e° dRWVXfRcU h'c\Vc dRWVej @_ "cUVc e "RZ _eRZ_Zed Wf]] VK
the risk assessment document Zd faUReVU hYV_VgVc eYVcV RcV R _jdZX ZOTR_e TYR_XVd RNVTeZ X eYV

h c\ V_gZc ,th&acavities carried out or the machinery used in the production process or in the

VgV_e "W R_jdZX_ZOTR_e Z_[fcZVd 'c RTTZUV_ed

Employees are involved in the development of the document and also in the implementation and as
sessment of the management system through regular training and by requesting feedback. All reports,
feedback and suggestions received are collected and assessed and subsequently discussed during
periodic meetings with management.

The analyses performed in order to draft the risk assessment document have shown that the main
risks at our facilities relate to:

DS8EL8S8C ?8E:C@E> F= CF8;J :<K<:K<: @E K?< 8><@E> ;<G8IKD<EKJ

e @_ ‘cUVc e’ "NZeZXikendveriivsialled: pahtographs for lifting wheels at height to
facilitate gripping for operators; rotating pallet stations so that operators can avoid twisting
their torsos; and automatic machines for salting, brushing and punching holes in cheese
wheels.

e Further studies are underway to automate wheel turning using anthropomorphic systems
which will reduce risks related to manual handling of loads.
I<G<K@K@M< DFM<D<EKJ D8@ECP @E K?< G8:B8>@E> ;<G8IKD<EK

e @_ 'cUVc e’ "ZeZXReNave daiamatetidhe packaging lines, packing cheese
packets into boxes and transporting boxes via pallets with anthropomorphic robots.

ThereisadjdeV” Z_ a]RTV W'c h'c\Vcd e’ RanyhaZarfddg stiaaonse

Meetings are held with safety representatives to organise the varioustraining courses on occupa-
tional safety . Finally, the relevant training plan and schedule for the individual courses are drawn up in
T ]J]IRS'cReZ _ hZeY eYV YVR]eY R_U dRWVej 'KTVc R_U bfR]ZOVU Z_decfTe c

In order to protect the safety of our workers also outside the workplace, we have signed apecial agre-
VAV_e hZeY R_ ‘feaReZV_e UZRX_"deZTd T]Z_ZT R_U TVceRZ -T]Z_ZTR] ]JRS ' cRe'cZVd XZgZ_X “fc h'c\Vcd UZ
dTf_ed °_ "VUZTR] ecVRe”™V_ed



N c\Vcd$ YVR]eY Zd R &Buedar durldrRoup] \Vj

There were three accidents recorded in 2022 and four in 2023. The injuries in 2023 included an ope
rator accidentally falling without serious consequences, sharp injuries caused by devices not part of
company procedures and an injury caused by the negligent use of machinery. In 2022, they comprised
foot sprains or knocks caused by pallet truck usage and an injury from clumsy driving of a forklift truck.
There were also two commuting incidents in 2022 involving temporary workers who were not employe
es of the group. There were none of these injuries in 2023. There were no cases of work-related ill
health.

KYV cReV "W h'c\ cV]ReVU Z_[fcZVd W' c %#%& hRd $% )(2® dZzUV_ed aVc ~Z]]Z°

% # % %
RATE OF WORK-RELATED INJURIES (2022-2023)

FY 2022 FY 2023
IGOR Group
R_at(_e of recordable work-related 16.69 12.65
injuries
Rate of fatalities from 0 0
work-related injuries
Rate of high-consequence 0 0
work-related injuries
Estimated hours worked 179,712 237,160

All employees are subject to regular medical check-ups to ensure that they are healthy and able to
perform their duties. In compliance with the law, all workers receive a VTZOT "R_URe anecRZ_Z X
occupational health and safety during their working hours. There are also periodic discussions and

V_U W T fcdV eVded e* RddVdd eYV h'c\Vcd$ JVRc_Z X R_U eYV VKTZV_Tj "W ecRZ_Z_X

KYV T "aR_j$d X 'R]d "_ dRWVej ZdrddsdssBt ety Year. VHeg sBfety) environ
mental and ergonomic features of the work environment are suitable and comply with hygiene and
sanitation legislation as per IV Xf]ReZ _ <: +(& %##' R_U IVXf]ReZ _ <: %#*& %##(

,KYV Z_[fcj cReVd hVcV TR]Tf]ReVU Rd aVc >I@ '#& , hYZTY S'cc 'hd eYV "VeY U dVe ‘fe Z_ LE@ *%', %##*

1JeReZdeZTd " _

404-1 Average hours of training per year per employee
404-3 Percentage of employees receiving regular performance and career development reviews

Nurturing our resources is a cornerstone of our growth and success . Indeed, employee skills and
professionalism are key elementsac aazZ_X fa eYV dfTTVdd ~WAvcgiMinglyTadoatiRg |
continuous training plans and developing a corporate mindset focused on professional develop -

ment and nurturing employees are vital for ensuring high production standards and superior pro

ducts.

Westronaéypromote ac’wvddzZ _R] Xc heY RA_X "fc V™a]'jvVd Sj "cXR_ZdZ_X d:
gesf&cgo in@ \(ybldsiness requirements that are open to all employees. Training provided to employe
es refers to the following areas:

*  Occupational health and safety;

* Food safety issues;

« Emotional intelligence courses W c dV_Z ¢ "R_&XX™ac gV J]VRUVcdYZa d\Z]]d R
terdepartmental communication;

* Courses onESG issuesfor senior management.

A total of 818 hours of training was provided in 2023, down on the previous year as fewer employees
YRU e U daVTZOT ecRZ_Z_X W'c eYVZc c ]V

TOTAL HOURS OF TRAINING PROVIDED TO EMPLOYEES

2022

2023

200 400 600 800 1000

We do not currently perform formal periodic reviews of our employees. However, informal performan
ce reviews are constantly carried out. A goal for the future is toimplement a formal periodic review
process in order to duly trace employee performance with a view to developing exclusivelymerit-ba-

sed growth processes

‘TTfaRez _R] Z_[fczVd"



KY ' fXY hVv U _"e YRgV R daVTZOT cVdVRciehdve alwayy beén sronglye eVR"
committed to researching, developing and rolling out innovative and state-of-the-art technological

Monitoring consumer preferences and tastes and customer satisfaction levels is hugely important in solutions which, over the years, have helped us grow, become an industry leader, satisfy the needs of

the food production industry. the most demanding customers and gain a strong competitive edge. Setting up an R&D team is one
of our future goals.

To meet these requirements, we TRccj "fe R dVczZVd "W RTezZz _d RZ"VU Re-cRZdzZ_X ac UfTe dRWVe\)' JaVv._ . . . . . s . ) R
TZOTR]]] KYV bfR]Zej "W "fc > cX _k']R Zd R]d _impor@nt awadddsSjorrin dafiods\cdmpev

titions in the world of food. JaVTZOTR]]j

e FSeRZ daVXTZOT ac ' UfTe TVceZOTReZ _d
¢ Technological innovation of processes and production methods;
« Higher focus on raw materials to preserve the quality and authenticity of end products.

Accordingly, our quality policy requires constantly overseeing the quality and safety of products by
meticulously controlling all stages of the production chain and process and taking preventative action
regarding any risks. The organisation of this system allows us to guarantesafe and high-quality pro -

ducts to consumers.

We guarantee product quality through:

* Rigorous supplier selection , involving in-depth recurring vetting processes.
e Traceability of raw materials.

« Regular audits of production processes to check the sanitary conditions of production facili-
ties.

e Verifyingthe dRWVej “W a BylchBcKidg eXd products to ensure that they have not been
contaminated by harmful substances suchasDFJ? DF8? R_U SZdaYV_"] 8

« Maintaining a food safety system , dedicating human and technical resources to achieving the
company objectives of supplying safe high-quality products at competitive prices.

e Training and raising awareness of personnel to foster a culture of food quality and safety.

e Excluding non-dairy allergens from our products and avoiding any use of compound ingre
dients or elements containing or deriving from GMOs.

¢ Implementing and maintaining a food safety management system compliant withBRC and
@=J

« Responsible management of our value chain, starting from farms, in order to improve the
quality of raw materials and the welfare of animals in breeding.

e All of our production facilites RcV VbfZaaVU hZaénterial drealydisZlabdratory that
monitors the chemical and physical parameters of all incoming milk, along with itgualitative
parameters such as fat, protein and calcium, every day.



Proof of Gorgonzola’'s popularity was also seen in a recenf\ssocamere Estero research into trends

Z_DRUV Z_ @eR]j RXczZ W U ac ' UfTed Z_g']gZ_X ((# W U R_U hzZ_V Z_QfV_TVcd WIg-1OpefafiohshwitiidcaZ domriRunity engagement, impact assessments, and development programs

Canada and reported in the newspaper Sole24ore. Gorgonzola enjoyed a place of honour as one of the '$& % FaVcReZ  _d hZeY dZX_ZOTR_e RTefR] R_U a'eV_eZR] VXReZgV Z”aR"
most beloved Italian gastronomy products e XVeYVc hZeY SfNR] ""kkRcV]]R R_U aRdeR

Therefore, Gorgonzola is one of Italy’s most famous andbeloved delicacies throughout the world and
isalso\_"h_ W'c Zed _feczZezZ _R] gR]fVd A businessperson knows that social commitment is a must for a successful company. This belief is
embedded in the Leonardi family who remain strongly tied to their local area.

IGOR s fully active in social engagement, supporting numerous projects and fundraising initiatives
*  Considerably rich in calcium and protein, and thus perfect for both athletes and children. through the fund set up at Fondazione delle Comunita del Novarese, with Ezio Leonardi, uncle of
eYV @>FI1%$d "h_Vcd RTeZ X Rd TYRZcA"R_ fa e  %#$( KYV T '~"aR_j RTeZg
« ERefcR]]j JRT\Z_X Z_ JRTe dV # $ X W'c VgVcj $## X @>FI > cX _k R hRd R]dtargelel alli6rtsan @8t R ultural events and important social initiatives, also promoted byNova-
TYVVdV e’ ¢VTVZgV _RefcR]]j JRTe dV WcVV CWcVV TVceZOTReZ _ Wc'» 8@C@ r£No¥ifdld 4 lehdeRif Bealth¥dreCarmiMop-level medical research. Every initiative supported by IGOR
ple with lactose intolerance). goes beyond mere brand visibility or event sponsorshiplt is a choice dictated by love for its area and
Zed Z_YRSZeR_ed
e Naturally gluten free.
Focusing on corporate social responsibility has always been part of our company values, also becau
» It also contains precious micronutrients such as folate, vitamin A, vitamin B12, zinc and pho- se we produce and sell globally a productwithadec® X ]'TR] T°__‘eReZ’ _
sphorus.
Indeed, we are an integral part of the Novara area and we demonstrate this in every situation. We
produce Gorgonzola, a traditional PDO cheese; we buy milk from local farmers, whom we see as par
tners in obtaining a superior quality product using a recipe that has been handed down through four
generations; and we contract local companies for our operations, including to expand our facilities.

Not to mention the educational aspect. Through sport we are engaged in educating and passing on
basic values to young people, who learn to set themselves rules and goals and feel part of a group by
playing a team sport.

NV Oc”]j SV]ZVgV eYRe cVXf]Rc VivecTZdV e ' XVeYVc hZeY R YVR]eYj R_U S
ts for a healthy lifestyle.

This is why we are delighted to support several sports clubs and associations rooted in the Novara
area covering a range of popular sports: volleyball, football, rally driving, motocross, running and
cfXS]j

In 2023, there were two incidents of non-compliance with product health and safety that resulted in a
O V 'c aV_R]ejW'ceYV Xc'fa ~_ VZ TZUV_ e Z_ %#%%



Since 2012, IGOR has been the MAIN and TITLE SPONSOR of the local women'’s volleyball té&®R
Gorgonzola Volley Novara, with sports and social connotations. In other terms, we decided to use the
great power of sport to group many businesses, both local and non, to pursue various social activities.

IGOR Gorgonzola Volley Novara has a team playing in the A1 championship and a considerajpbeith
sector with eight teams for a total of 250 members . Not only do they learn how to play volleyball, but
these girls are also taught the club’s values, i.e., friendship, joy, commitment and loyalty. Our youth
sector has seen many young women who are now leading players in the top league of domestic and
international competitions.

Over the years, IGOR Gorgonzola Novara Volley has won important titles both nationally and internatio
nally, such as:

e A2 championship title - 2012-2023 season

o ltalianCup % #$' %#$( dVRd _

* Al championshiptite % #$) %#$* dVRd _

e Supercup %#$* %#$+ dVRA _

o ltalianCup % #$* %#$+ dVRI _

o ltalianCup % #$+ %#$, dVRd _

e« CEV Champions League % #$+ %#$%$, dVRd _
*  Wevza Cup - 2023-2024 season

e Challenge Cup - 2023-2024 season

Furthermore, we created the SINERGY projecthZeY “gVc (# JRUZVd g ']]VjSR]] THSd Z_ G@<

981;P C@>LI@8 <D@C@8 R_U KLJ:8EP

hZzeY “gVc ( ### cVXZdeVcVU 7V

constant updates in techniques and training from our coaches to better train the girls who have the

chance to get into our youth team.

In Novarawe created a consortium with the four top youth volleyball clubs in the area (ISSA, SAN

>@8:FDF J:LI8KF R_U J8E IF::F hZeY 'gVc (## cVXZdeVcVU A"¥YASVcd KYV
sortium is to boost the clubs appeal to sponsors which IGOR helps to obtain and to become more

competitive in terms of buying the equipment needed to play volleyball. In addition, with the coaches

of the four clubs we carryout cVXf]Rc gZdZed e eYV TZej$d acZ/MPomptRg dporZUU]JV dTY"
ts and volleyball as an example of a healthy lifestyle, but also using sport as a metaphor to teach the

principles of our Constitution.

We are also one of theMain Sponsors of Novara Calcio, the city’s historical football team founded in
$,#+ R_U TfccV_e]j alRjZ_X Z_ eYV @eR]JZR_ JVcZV :

We are also actively involved imally driving through the sponsorship oftwo highly-competitive teams.



IGOR also supportsd \ Z Zthrdugh :]fS UV J\Z MR]e ,fwhidhh h@su20 registered members
from the Super Baby to Senior/Master categories. Two of the club’s athletes are on thenational team:

?2V] ZdV <UZOkZ ;? R_U JfaVc > <fc’aVR_ :fa KVR® R_U :Rc']]V 8X_V]]Z >ZR_e d]R]"KRVUTIIRR N <fd W Tfdz X °

_ R dzZX_ZOTah eenplyexfwalfare phah. thidekZ X fa
ropean Cup Team).

aims to improve employee well-being through a series of initiatives and services that could include be

_VOed dfTY Rd YVR]eYTRcV TYZJUTRcV dfaa'ce ac 'WVddZ _R] ecRzZ_Z_ X
a better work-life balance. The goal is to engender a more positive and productive work environment,

thus boosting employee satisfaction and motivation.

Running is one of the many other sports that we sponsor, with ever growing numbers, also thanks to
the many successful events such as theNovara Half Marathon, which sees thousands of participants
every year, in addition torugby, which is becoming more and more popular in ItalyWe also support
numerous sports centre s, especially focused on their activities for children and young people.

IGOR has also sponsored thdTIS Omar school in Novara in setting up a new course on mecha-

ec _ZTd Rfe "ReZ _ c¢ S eZTdTHe pldje@ st&irfgifeom a’ céllaboration between the One of our goals for the future is to develop a talent acquisition strategy, vital for long-term success
school and the area’s top companies in order to develop the necessary skills that are now sought after and growth. This strategy will identify, attract and hire the best professionals available on the market
by companies. These skills are developed with the help of state-of-the-art equipment, machinery, IT hY' TR_dZX_ZOTR_e]j T ' _eczSfeV e eYV T'"aR_j$d Z__"gReZ'_ T '~aVeZe
systems and graphic simulations already found in our companies. The sponsors have undertaken to

ac'gZUV O_R_TZR] R_U "ReVcZR] dfaa ' ce hYZ]V R]d" RXcVVZ_X e hV]T "V defUV _edTHe strategi¥s/béing bsdeased ddle:

W'c h'c\ ViaveczZV_TV R_U Z eVc_dYZad R_U "NVc eYV” ['Sd *~_TV eYVj XcRUfReV

IGOR supports those most in need everyyearthrough its partnership with theGZVU"" e U 9R _\

JZ TV $,,& eYZd °_ ac'Oe 'cXR_zZdReZ _ YRd SVV_ XReYVcZ -X R U UzdeczSfez X Vi T Wd EMPLOYER BRANRINGRypRQLing a strong and appealing company image that clearly com
Ad W U ac’UfTVed R_U JRecXV dTR]V cVeRZ]Ved ac'gzZUZ X W' 'UdefNd e® S'UZVd hYZTY RB‘H@‘@I@S@EGOWW%S&&'U%S m'SS'Ona“dcorpmatecu't“fe

R_U d'TZR]]j ViTIfUVU Xc'fad @eR]j YRd R_ Vdez"ReVU $ + ~Z]]Z°_ WR"Z]zVd ]2gZ_X Z_ RS[VTe veej

e'eR] "W ( ~Z]]Z°_ Z UZgZUfR]d R_ R]JRc”Z_X OXfcV hZeY Z TcVRdZ X _fASVecd "W a ‘¢ %F& '&’Eh'%ﬁgvf* WE UWOGRAMMESJS'HQ advanced recruitment methods, such
R dZzefReZ ' hYZTY hRd WfceYVec VIRTVcSReVU Sj eYV :"gZU $, aR_UVAZT KYzZd T _deR ea‘?S@%ﬁéeCW't"ég W@HathonsanﬂtafgewdSOC'a' media campaigns to reach and engage
allowed us to win theCharity Award every year. This award is given to companies which have stood out talent in a creafive and direct manner.

with their endless work and donations in support oftheGZVU~" e =""U 9R _\

& PARTNERSHIPS WITH UNIVERSITIES AND TRAINING INSTITUTES/0lving universities,
graduate schools and training institutes to identify and recruit promising young talents throu-
gh internships, work experience and degree programmes.

COMPETITIVE INCENTIVES AND BENEFIT PACKAGESFNVcZ_X T ~aVeZeZgV cV~f_VcR
R_U SV_VOe aRT\RXVd hYZTY T fJU Z_T]fUV T *aR_j hVIWRcV a]R_
continuous training, as well as wages and salaries.

( TALENT RETENTION AND DEVELOPMENTRecruiting talent must also be supported by re
eV _eZ  decReVXzVd dfTY Rd ac™wWVvddz _R] UVgV] a”V_e ac XcR~""V
ned career paths, that motivate employees to remain and grow within the company.

) DIVERSITY AND INCLUSIONENsuring that talent recruitment practices are inclusive, nurtu

ring diversity and making sure that all candidates have equal chances of being hired, regard
less of their background.
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We operate within asolid group structure , which is perfectly integrated into our area and enables us to
optimise our resources and skills, generating major synergies.

(SANTI
1898 /

Q"4TTROY~0$<p

Corporate governance is a core pillar of our operations. The principles ofransparency, accountability

andintegrity UcZgV "fc URj e URj UVTZdZ _d R_U RTeZ _d ac'gZUZ_X VNVTe
T "a]ZR_TV hZeY eYV YZXYVde cVXf]RezZ _d R_U deR_URcUd NV Oc”]j SV
TfdvU "_ ]1"_X eVc” cVdf]led R_U "_ eYV WfefcV Zd \Vj e cVeRZ_Z_X eYV T
investors and, more generally, all our stakeholders. For this reason, we constantly strive to improve our

governance structure, to pursue increasingly responsible and sustainable management of our actiw

ties.

Considering the size of our group and our willingness to maintain the highest standards of transparen
cy and accountability, we have adopteda traditional corporate governance model , which separates
the company’s administrative body from that in charge of control. Our decision is based on the object
ve of achieving our long-term strategies and ensuring more VKT ZV _e "R _ R &fthe\¢ongpany,
SRIR_TZ_X Z_eVc_R] a ' hVecd R_U "ZeZXReZ_X T _QZTed "W Z_eVcVde

KYV dYRcVY ']UVcd$ "VVeZ_ X cVQVTed eYV c 'ed YZde' cj R_U ecRUZeZ"
founding-family ownership structure (Leonardi). This body acts in the interest of the company, imple

menting its business object, and the functioning of shareholders’ meetings is governed by the apph

cable regulations, the rules governing shareholders’ meetings and the articles of association.



The board of statutory auditors is the company’s supervisory and control body whose main task is to

V_dfcV eYV ecR_daRcV_Tj Z_eVXcZej R_U WRZc, safbduardingnodorily *aR_j$d "a
eYV Z_eVcVded "W Zed "h_Vcd Sfe "cV XV_VcR]]jeY 'dV "W R]] deR\VY U
three standing and two alternate auditors.

The board of directors plays a central role in our corporate governance structure. It is composed of
four members and is vested with the broadest powers necessary for the ordinary and extraordinary
management of the company. The powers attributed by the law or the articles of association to other
corporate bodies are excluded. The board is responsible for setting the company'’s strategic direction
and for steering its development.

Board of directors \

Member Position Executive Non-Executive

Mau_rizio Leonérdi Chair of the board of directors ()

Fabio Leonardi CEO o —

Lara Leonardi CEO [ ) Member Position

Magistretti lvana __ Director ) Corrado Colombo Chair of the board of statutory audito
Marina Mittino Standing auditor
Aldo Occhetta Standing auditor
Fulvia Massimelli Alternate auditor

The board of directors appointed Maurizio Leonardi as chair and Fabio Leonardi and Lara Leonardi as Mario Giusti Alternate auditor

CEOs. The latter were entrusted with all the management powers of the board, except for those that
cannot be delegated by law. The board of directors set the company’s guidelines and objectives in ter
A"d "W ZUV_eZOTReZ _ R_U "R_RXVAV_e "W SfdzZ_Vdd czZd\d R_U "aa‘'cef_ZezZVd R_U V_dfcVd eYV cV]ZRSZ]Zej W
O_R_TZR] Z_W'c"ReZ _ Z_ RUUZeZ _ e dRWVXfRcUZ_X eYV Z_eVXcZej W eYV T *aR_j$d RddVed R_U "R_RXZ_X
its impact on the economy, environment and people. Its decisions are the result of a decision-making
process and in-depth analyses of market prospects and long-term strategic considerations. Further
more, it is responsible for developing, implementing and promoting sustainability-oriented strategies,

as it aims to integrate these goals into corporate governance. The board of directors alsoUV O _Vd df
stainability-related KPIs and indicators and the regular monitoring of the results achieved . It plays

a leading role inpromoting a sustainability-oriented corporate culture , integrating all sustainability
issues into the corporate decision-making processes.

In its role as independent supervisory body, it monitors the work of directors and management in order

to detect and mitigate any irregularities. Today, the responsibility of the board of statutory auditors is

growing beyond the supervision of corporate policies and practices. Indeed, it includes compliance

hZzeY JRhd R_U cVXfl]RezZz _d Rd hV]] Rd V_gZc _"V_eR] R_U VT _"~ZT dfde
with respect to its role as guarantor of the transparency and integrity of the disclosed information, it

also monitors the company’s statements about environmental and social impacts, sustainability ri -

@ed T'"a’'dZeZ _ cVQVTed fc W' Tfd ~_ VbfR] "aa’'cef_ZeZVd ZddfVd R_U SR]JR_TZ_X eMWVWdXF_WUV aaX RalidRmayikiphact long-term performance.

the key roles in our company. Out of four members50% are women and 50% men R]] "gVc (# jVRcd
old. Board members are selected based on their merits, knowledge and experience and their impor

tant contribution to the company’s strategic direction.

Gender diversity in the governance body by age
group (2022-2023

@_"cUVc e’ afcdfV "fc dfdeRZ_RSZ]Zej X'R]d eYV S'RcU "W UZcVTe' cd R
vironment function whose strategy is supervised by Giulia Leonardi, export sales and sustainability

manager, and Andrea Verri, legal representative, who assesses and implements occupational health

and safety and environmental strategic plans, focused, in particular, on the application of Legislative

UVTcVV _° $(% #) _ hRdeV "R_RXVAV_e R_U V_gZc  _~"V_eR] ac'eVTeZ _

FY 2022 FY 2023
Men Women Total Men Women Total
Gender (%) 50% 50% 100% 50% 50% 100%
IGOR Group (no.) 2 2 4 2 2 4
Under 30 - - - - - -
Between 30 and 50 - - - - - -
Over 50 2 2 4 2 2 4




2-12 Role of the highest governance body in overseeing the management of impacts

% $( :°_QZTed "W Z _eVcVde

2-16 Communication of critical concerns

2-27 Compliance with laws and regulations

%#( & :°_0cAVU Z_TZUV_ ed "W T ccfaeZz'_ R_U RTeZ _d eR\V_
206-1 Legal actions for anti-competitive behavior, anti-trust, and monopoly practices

The Safety and environment function plays a crucial role in monitoring and ensuring theadoption of

the company’s sustainable and responsible practices . As an integral part of the corporate and orga

nisational structure, it is responsible for developing and monitoring policies, strategies and practices.
This includes assessing the environmental impacts of company and business activities and devele

ping solutions and strategies that reduce our impact by promoting a culture of sustainability throu-

ghout the entire organisation. Therefore, this function works closely with the other departments, ir

tegrating environmental considerations into all phases of the production cycle that characterises our
business and ensuring compliance with existing regulations and company practices.

It also works closely with the board of directors, which is increasingly involved in sustainability issues,

providing strategic insight and overseeing the decision-making process. Furthermore, it is responsible

for enabling the group to achieve its long-term goals by establishing a farsighted vision of the major

role we play every day in spreadingfc a'dZeZgV Z"aRTe Z_eYV SfdZ_Vdd V_gZc _"V_e

We believe that these aspects are fundamental to the success and sustainability of any business

@_ eYZd cvdaVTe hV RcV Oc”]j T'*ZeeVU e’ cVdaVTeZ X eYV cZXYed "W
and transparent business administration, the principle of fair competition and consumer protection.

From a collective perspective, we believe that fair competition is a key driver of equity in a market whe

re all companies have the ability to operate according to their own innovations and know-how, fostering

a healthy, stimulating and competitive environment that has a positive impact on the overall eco -

_NZT R_U T A f_Zej Xc heY

In order to monitor compliance with our ethical standards, our supervisory body is responsible for sub

mitting updates and amendments to the code of ethics and internal policies, as well as promoting their

hzUVde TZcTf]ReZ _ T]RcZWjZ X R_j Z eVcacVeReZ' _ R_U Z”a]lV~AV_eReZ"
with the organisational model, this function monitors compliance within the organisation and carries

out the necessary checks in the event of any reports of non-compliance.

Therefore, as part of ourwhistleblowing policy, hV YRgV dVe fa TYR__V]d eYRe V-_RS]V VNVT
nication within our organisation, protecting whistleblowers and safeguarding their anonymity. Depen
ding on the report received, the supervisory body is responsible for carrying out the relevant checks
Z "cUVce T _Oc”"eYV gVcRTZej "W eYV cVa'ced Z W' c”r"Z_X eYV S'RcU °

As a result of the commitment to complying with our internal ethical standards and rules of conduct,
there were no incidents of proven corruption and _~ ]VXR] RTeZ _ hRd eR\V_ RXRZ_de R_eZ T
SVYRQgZ fc Z_ %#%&

Promoting sound ethical values within the organisation Zd \Vj e® Z_deZ]]Z_X R_U VdeRS]ZdYZ_X R TflefcV

based on ethics, honesty and responsibility , and to comply with laws and regulations. We are aware
of the important role that every company plays vis-a-vis the community and consumers. Indeed, the
latter are increasingly interested in the organisational processes behind the products they purchase.

Ffc T"""Ze~V_e Zd R]d” T _Oc”VU SjeYV UzZddV"*"Z_RezZ _ eYc fXY “fc TTUV "W VeYZTd R_U Zed acZ_TZa]lVvd

andthe "cXR_ZdReZ _R] ~"UV] Rd aVc CVXZd]ReoZuMelhdsTiay povide atlo & $ % ## $

deR\WY ]JUVcd hZeY eYV e ]d _VTVddRcj e’ T _eczZSfeV e  eYV ZUV_eZOTReZ _ R_U "R_RXVAV_e "W VeYZTR]

issues. We believe it is essential that the information and values that characterise our business model
be accessible to all our stakeholders.

Consequently, in addition to our code of ethics and our organisational model as per Legislative decree
no. 231, we have prepared several policies which focus on the issues that we deem central to building
and disseminating our business ethics. These include theanti-money laundering RceZT]V %( "TeZVd

of Legislative decree no. 231/2001) andanti-corruption RceZT]Vd %' R_U %( "W CVXZd]ReZgV UVTcVYV

231/2001) policy, in addition to the provisions of the code of ethics covering unfair competition.



The strategy aims, in general, to fostera sustainable agri-food chain, improving the competitiveness

2-14 Role of the highest governance body in sustainability reporting of farms and their climate-environmental performance, while strengthening logistical infrastructu -

2-23 Policy commitments cV cVUFTZ_X XcVV_Y 'fdV XRdVd R_U dfaa'ceZ_ X acVTZdZ _ RXcZTflefcV R
2-24 Embedding policy commitments

2-25 Processes to remediate negative impacts The publication of the =Rc”~ e stratégy aims to accelerate and facilitate the transition to sustar

nable food systems with the following characteristics:

PASSION FOR TASTE, LOVE FOR THE PLANEKTthe claim of the “sustainability method” that IGOR
Gorgonzola has developed over several decades, becoming a food company with a complete eco-su
stainable production chain today. Ourgreen model pursues the ideal of being an entity with a “positive
impact” along the whole production chain. Indeed, we have always been at the forefront in terms of
controls, surveys and new technologies.

* enabling the adoption of a legislative framework to improve the sustainability of food systems
and ensure food security;

* ensuring the sustainability of food production with a neutral or positive environmental impact;

Our Love for the Planet reached a new peak in 2022: from our reliable suppliers, which are fully com

pliant with farm animal welfare according to the Classyfarm standard, to our new environmental

] WeczV_U]j CE> R_U ?MF ecR_da' ce gVYZT]Vd R_U "R_j TVceZOTRezZ _d R_U O_RI1]j
toabrand new Wf]]j cVTJTIRS]V VT  aRT\

promoting sustainable practices in the food processing, wholesale and retail trade, hospitality
df servjces sector contribute to climate change mitigation;
“fe 1@“ PP ITYCeLPROR Y ge mid

promoting sustainable food consumption and facilitating the shift towards healthy, sustai

ble diets and the loss of biodi
8]d° hZeY R gzVh e  TZcTf]RcZej "V "W “fc WiheyfcovceatrRipa faciite” dVe fa eYV Ocde nable diets and reverse the loss of biodiversity;

to produce premium food proteins in Italy. The project includes the construction of an anaerobic dige- « reducing W 'U ]'dd R_U acVgV_eZ X hRdeV AR\Z_X dfcV eYRe VgVcj V
stion plant that will also allow theproduction of biogas to be used to fuel industrial activities. safe. nutritious. sustainable food: -~ - -

Our approach to group management is constantly focused on the future. In this respect, also by prepa
ring this sustainability report, we have set a series of goals and created a plan to continuously improve
the company'’s sustainability performance.

« preserving RN'cURSZ]Zej "W W "U hYZ]V XV_VcReZ_X WRZcVe VT _""ZT «
veness of the EU supply sector and promoting fair trade.

All our corporate actions comply with the principles of sustainability in order to ensure that our bu

siness is managed responsibly and sustainably, whiléntegrating ESG factors into strategic deci -

dz'_ "R\Z_X R_U URj e’ URKYaNMWREZV dhZeY eYZd Ocde VUZeZ _ "W 'fc dfdeRZ_RSZ gcg\)eryz\é
we plan to set out on avirtuous path that will lead to the systematic implementation of criteria for

safeguarding people and the planet 9RdVU "~ _ eYV e'aZTd ZUV_eZOVU UfcZ_X eYV Ocde "ReVcZ ggﬁ

dZzd hV dfSdVbfV_e]j UVO_VU eYV "RZ_ decReVXZT RcVRd hYZTY f_UVc]j fc Sfdz_V e(é/ A d
currently included the objectives to be pursued in the next few years.

a,ceR_TV "W dfdeRZ_RSZ]Zej Z_ eYV RXcZPNRR{taly'¥ Magionalzd R]d" T°
rﬂj reSilience plan). This plan, which was agreed by the European Union in response to the

. TcZzdzd R]d® ac’'gZzuUVd W'c eYV R]]'TReZ _ "W Raac-iZ"ReV]j e*
blﬁJ ﬂ:y re and circularity, which is part of the broader Mission 2 aimed at green

oluti eologlcal transition.

JaVTZOTRI]]j] eYV XV_VcR] "S[VTeZgVd "W eYV ViaV_UZefcV ac XcR"V e’

o _ PN . o
The publication ofthe =Rc” e~ = c\ dé&ytReBu¥opean Commission on 20 May 2020, together agricultural systems include:

with the EU Biodiversity Strategy 2030, to improve the balance between nature, food systems, biodi
versity and the circularity of resources, is a key element in the pursuit of sustainability within the food
production sector.

1. Z"ac'gZ_X VKTZV_e R_U dfdeRZ_RS]V hRdeV "R_RXV"AV_e d\Z]]d R_U
KYVdV decReVXZVd Z_TJ]fUV W 'U a']1ZTZVd dfaa ceVU Sj daVTZOT ~"VRdfcVd R_U eRcXVe eong paradighy "aeVU e’
increase the sustainability of the entire food chain, thus considering both the production and consu
mption stages and involving the distribution chain and preventing food waste. 2. developing a sustainable agri-food chain, improving the environmental performance and

competitiveness of farms.



100

5.4 Economic value generated and distributed

201-1 Direct economic value generated and distributed

201-2 Financial implications and other risks and opportunities due to climate change
%#H& % JZX_ZOTR_e Z_UZcVTe VT _""ZT Z"aRTed

204-1 Proportion of spending on local suppliers

207-1 Approach to tax

PRODUCTION AND EXPORT

JZX_ZOTR_e Z_TcVRdVd hVcV c¢cVT cUVU S'eY Z_ %#%% R_U %#%& RNVT
rise in the cost of milk and in the cost of energy, transport, packaging and labour.

Nevertheless, the volumes sold increased , thanks mainly to thegrowth of exports .
Total exports in the Gorgonzola sectorgrew $( +8 “gVc eYV aR,despitg thg\p&demic pe-
cZ'U eYV ¢cZdV Z_ cRh "ReVcZR] R_U ac'UfTeZ _ T'ded R_U YZXY Z_QReZ

sector is dynamic and resilient.

Exports of Italian cheeses grew even more worldwide, up by almosb4% since 2016.

In 2022, the production of Gorgonzola decreased mainly as a result of long periods of drought which

caused an increase in the cost of milk.

8d dY'h_ Z_

In contrast, in 2022,production decreased by 4%

'8

Z_ ‘eYVc h'cud

eYV eRS]V SV]'h Wc ™ » $,,) e Ygte¥ $teadily ¥nd>Cannuok -]R dVTe ¢
sly, up by 1,726,032 wheels produced. In this expanding scenario characterised by strong growth, our
A"Rc\Ve dYRcV c'dV Wc™» '#8 e

ITALY — GORGONZOLA EXPORTS

uuuuuu

%$# ($* WVhVe hYVV]d hvecV ac UfTVU

This decline was partially recovered in 2023, when 130,664 more wheels were produced compared to 1%
the previous year, however, still far from the production peak achieved in 2021. +5.2%

YEAR NO. OF WHEELS PRODUCED

24982

tonnes tonnes

24,723

tonnes

2217 23,511 tonnes
tonnes
tonnes
I tonnes I I I

ITALY — EXPORT OF CHEESE AND DAIRY PRODUCTS

nnnnnn

+5.7%

nnnnnn - | [

+33% 598,733

+2.0% tonnes

568,761

tonnes

535,533

nnnnnn

tonnes

] "~ tomnes
PR

tonnes
423723 tonnes
415,355

1996 3,532,796
2006 4,011,211
2013 4,175,610
2015 4,501,237
2016 4,581,155
2017 4,732,715
2018 4,849,303
2019 5,025,785
2020 5,100,423

2021 5,258,828
2022 5,048,311
2023 5,178,975

- - T - | | - | [
200000 389903 TS fonnes)

tonnes.

<0, 26
0. 2>
<0 2
0. 2o
<0 2%
<0 02,
<0: 225
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Furthermore, 2023 was characterised by very high raw material costs, yet far from the peaks hit in ECONOMIC VALUE GENERATED AND DISTRIBUTED

the previous year.Sales increased in 2023, generatinga $' *8cZdV Z_ cVgV_fvd Wc ™ » é%%) '(* )## e
e%(, *&# &%, The table below shows the economic value generated and distributed by our group, calculated in

accordance with the guidelines of GRI 201-1 The economic value generated is thetotal production

revenues of the base year, while the economic value distributed is the sum obperating costs, em -

al]'jvV hRXVd R_U SV_VOed aRj"V_ed e’ ac'gZUVcd "W TRaZeR] R_U aRj
Community investments , an item required by the reporting standard, are not shown separately, but

TRENDS IN TURNOVER 2012-2023 (€'000) are included under operating costs.

300 The economic value retained Zd eYV UZNVcV_TV SVehVV_ IUZcVTe VT _"ZT gR]fV X

nomic value distributed”.

259
250 226
200 1a 185 194
15 L, 139 1% 10 146 22 2023 2022
120 Economic value generated 259,730,329 226,457,600
100 Economic value distributed 242,624,310 223,690,662
I I I I I I I Operating costs 221,712,802 207,204,766
50 <”"a]l jVV hRXVd R_ 16,704,443 16,169,855
0 Payments to providers of capital 927976 325,550
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 Payments to public administration 3,279,089 -9.509
Economic value retained 17,106,019 2,766,938

Therefore, thanks to the success of our past strategic choices we have gained a strong foothold and
becomethe ]JVRUZ_X T *aR_j Z_eYV ac UfTeZ _ "W >"¢cX _k']JR G;F
ECONOMIC VALUE DISTRIBUTED
An investment plan of approximately €100 million is planned for the 2023-2026 period, including the
constructionof R _Vh RceZdR_R] TYVVdVY WRTe cj Z_ :R"VcZ

KYV dZX_ZOTR_e cVdf]Jed RTYZVgVU "gVc dVgVcR] jVRcd "WBRsteZgZej Tf]*"Z_ReVU hZeY SVZ_X R
Performing Large Company during the 2022/2023 ceremony in February 2023. Organised by the SDA
Bocconi School of Management, this event is now in its sixth edition and is open to Italian companies
that stand out for excellence in the creation of economic, technological, human, social and environ-
"V _eR] gR]fV

= 91.4%SUPPLIERS
6.4%WORKERS

= 0.4% BANKS

® 1.4%PUBLIC ADMINISTRATION

102 103



417-1 Requirements for product and service information and labeling
417-3 Incidents of non-compliance concerning marketing communications

@>F1 R_U :"_d'ckZ >¢cX _k']R dZX_ZOTR_e]j Z_gVde Z_ UZXZeR] RTeZgZezVd W Tfd?~ ‘TZaV hvSdZeVd
and the involvement of global W™ U Z _Q f Mn drdéctd showcase the product’s versatility and how

it can be used in recipes. More importantly, the winning cards of Gorgonzola are itquality, authentici -

ty, craftsmanship and the tradition of the art of cheese-making that has been handed down from fa

ther to son for generations. These are distinctive elements which are at the core of our communication.

Our focus on marketing communications, which are based on the principles of transparency and hone

dej Zd T°_Oc”VU Sj eYVcWRNVe¥YReZ_TZUV_ed "W _"_ T "a]l]ZR_TV T _TVc_Z_X "Rc\Ve.

T ""f_ZTReZ _d DANIELE ROSSI CHEF

J'AV ViR”"a]Vd "W eYV ~Rc\VeZ_ X TR”"aRZX_d TRccZVU ‘fe Z_ T ]]JRS'cReZ'_ hzZeY gRcZRIVWVeURZ\Verrf TR(ARE X~ Rfef"_ hz_evc %#%&
and chefs in 2023 are described below.

Information on the proper disposal of packaging is labelled on products in accordance with Legislative
decree no. 116/2020.

The key to our success liesinQViZSZ]Zej R_U RURY&RSZNAGY _e _VVUd "W X]'SR] T _df*Vcd

ROBERTO VALBUZZ| CHEF
@ _UVVU hV h'c\ e” UVgV] a UZNVcV_e ac'UfTe ejaVd R_U W' c*Red Z_ "cUVc e” "VVe eYV UVAR_UZ X R_U

UZNVcV_ e VVUd "W eYV ~"Rc\Ve FgVc eYV jVRcd hV YRgV "RUV dZX_ZOTR_e Z _gVde~V_ed Z_ “fc aRT\RXZ_X @_QfV_TVe "RelVez X TR7aRzX_ <RdeVe.
department, whichnoh YRd %, daVTZOT ]Z_Vd =fceYVc”r cV hV Y&tpan®®]d Z_gVdeVU YVRgZ]j Z

TYVVdV URZczZVd hYZTY e'URj V_RS]V fd e® "NVc R T'"acVYV_dZgV cR_XV "W ac UfT T]fUV eYV

O_Vde R_U ecRUZeZ _R] > cX _k']JR "eYVc gRcZVezZVd "W >cX _k']R UVgV] avu W~ X Z_Ufdec]

as well as several options for retail. We have focused, in particular, o@orgonzola cubes hYZTY "NVc
dZX_ZOTR_e RUgR_eRXVd Z_ eVc~d "W acRTeZTR] fdV R_U Z_ ¢cVUfTZ_X hRdeV

In 2023, there were seven incidents of hon-compliance with product labelling and information that
cvdf]leVU Z_ R O_V 'c aV_R]ej W'c eYV Xc'fa VZXYe Z_TZUV_ed Z_ %#%% R_U _° Z_1 _ T Mal]ZR_TV
concerning marketing communications.

BENEDETTA PARODI

@_QfV_TVc "Rc\VeZ_X TR"aRZX_ Rfefr_ hZ_eVc %#%&

UBEZIO/RONZONI/LEPORATI

@_QfV_TVec "Rc\VeZ_X TR"aRZX_ <RdeVc

BRUNO BARBIERI CHEF

@ _QfV_TVc "Rc\VeZ X TR"aRZX_ Rfefr_ hZ eVc %#%&



418-1 Substantiated complaints concerning breaches of customer privacy and losses of customer

data Each data breach is subsequently assessed based on four risk clusters (null, low, medium and high)

depending on the likelihood of occurrence of one of the following types of harm:

Today, companies are increasingly dependent on digital technologies and, consequently, they are S
more exposed to the risk of incorrect data management. The respect for the rights of customers, $ Q|scr[m|nat|on;
V2ral'jVvvd R_U deR\WYUR¥RdAT _OUV _eZR]Zej YRdinpMEN" Wadks Als&/ RdZ _X]j % identity fraud or theft;

e’ eYV <fc'aVR_ AVRdfcVd zZ”a]VAV_eVU ‘gVc eYV aRde UVTRUV daVTZOTR]]jeYV >;Gl & O_R_TZR] ] ddVd
' loss of reputation;

( 1’dd "W T _OUV_eZR]Zej "W aVcd  _R] UReR ac ' eVTeVU Sj ac'wvddz" _

Guaranteeing and pursuing the right to the privacy and protection of the data provided by users and ) unauthorised reversal of pseudonymisation;

Z UZgZUfR]d hY' Z _eVcRTe hZeY ‘fc T°7aR_j T ' _eczSfevd e’ T* 0Oc”Z_X ‘fc T'~"*ze~V_e R_UWZX¥daOTgrsez VT _ " "ZT "¢ d TZR] YRc"

lity towards people and their well-being. As further stated in our code of ethics, we are actively commit + deprivation or limitation of rights or freedoms;

ted to ensuring that data are processed in accordance with the law and that, in any case, the purposes ,  loss of control over personal data;

of personal data collection are clear and circumscribed, legitimate and for no longer than is necessary $#aYjdZTR] "ReVcZR] '¢c Z""ReVcZR] URMRXV e’ _RefcR] aVed _d

for the purposes for which the personal data are processed as per the General Data Protection Regu

JRezZ" <fc’aVR_ IVXf]ReZ _ %#$) )~,
We have subsequently integrated the best practices and solutions in order to protect against cyber
attacks. After conducting a security and vulnerability assessment , we added additional layers of pre

Tothisend, daVTZOT Z_eVc_R] a’]ztd &dedthe entireZorganjsaflod to promote respon- eVTeZ e 'fc ViZdezZ_ X dVTfcZej d']feZz  _d fdZz_X 8@ djdev~rd Z_ "cUVc e
sible behaviour. A retention policy is in place to protect the interests of the company, its employees cyber threats.

and stakeholders with respect to the storage and use of the data collected. This policy applies to all

eYV Xc fa$d V*a]l' jvvd R_U R]] Z_W'c*ReZ_ U'TfAV_ed O]Vd R_U ¢cVT'cUd Z_ R_jW'c” cV]ReVU e eYV

processing of personal data of data subjects. The maximum storage period for personal data is stri In addition to the solutions already implemented, we have also included a management and monitoring

ctly related to the purposes for which such data were obtained and stored. For this reason, we have service whichis handledviaaEVeh c\ FaVcReZ  _ :\ha enablds s to constantly update

broken down the third-party data held by us into categories, expressly indicated the maximum period the software running on company devices and servers. This service is supported by new software

we expect to store them according to the purpose for which they were obtained and stated that we are aJReW c”® SRAVU " _ RceZQhazdohstantlg vhphEoxs\theTevitire corporate network and

committed to respecting this period. detects threats, including those undetected by common antivirus software. In this case, monitoring

and management takes place via aSecurity Operation Centre (SOC) operating %' *

Furthermore, our privacy organisational model clearly indicatesthe most appropriate best practices

hv ZUV_eZOVU W'c eYV T']]VTezZ _ fdV R_U ac'aVc de ' cRXV "W UReR Z_ RTT cUR_TKYRZaY eY Vice ZXMARweRdZzd X V N ‘therel wetbfrroZinciklestY of privaRy breaches or loss
force. Furthermore, we designed adaVTZOT cVT cU "W ac’ TWlidizenxbl&sTus bgap ZV d of sensitive data of our customers.

the data held and all the related processing activities.

Finally, as we are aware of the fundamental importance of this issue and, above all, of our role, we have
designed apolicy on data breaches.

We encourage the reporting of possible data breaches using our internal and external channels in er

UVc e ac "ae]j RTeZgReV R daVTZOT Z gVdeZXReZ _ KYV Z gVdeZXReZ _d aVcW'c*VU RcV TRccZVU fe eYc fXY
the systematic compilation of special forms which summarise the data breach and classify it based on

Zed dVgVcZe] KYVdV W' crd RcV T "aZFdgisteR evdn df ehecivBstigatioR rabaly TZO T

is a false positive.
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